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Understanding Digital Marketing 3rd Edition
Learn to take full advantage of search and social media for B2Bmarketing Business-tobusiness marketers have been slow to enter theonline marketing arena, but now that
the impact of search andsocial media marketing in the consumer marketplace is
clearlydocumented, B2B marketers are ready for a complete guide to makingthe most
of the medium. Written by experts with first-handknowledge of the field, this book
clearly explains how to leveragetoday's search engine marketing and social media
technologies toget, nurture, and convert leads. Topics include strategy,
branding,monitoring, resource allocation, and much more. B2B marketers need
detailed, practical guidelines andstrategies for how best to gain, nurture, and convert
leads usingtoday's Internet technologies and strategies This ultimate how-to guide
examines strategic and brandingconsiderations, search engine optimization techniques,
and how tomaximize the impact of banner ads and landing pages Explains how to use
social media listening and monitoringtools, how to engage visitors, and how to allocate
resources toensure success Covers measuring results, improving web site usability,
usingmetrics, and nurturing leads Skilled B2B marketers who are ready to take
advantage of allthat online marketing has to offer will find this guide providesexactly the
know-how they need.
Harness the power of digital media to achieve the utmost success in business, both
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now and in the future, with this bestselling guide to digital marketing channels and
strategy.
"This exciting, user-friendly textbook provides a colourful and engaging introduction to
online marketing. It is suitable for students, studying internet marketing, e-marketing, ecommerce, or e-business, as part of specialised marketing programmes or mainstream
business management programmes." -- From the back cover.
Get digital with your brand today! Digital Marketing for Dummies has the tools you need
to step into the digital world and bring your marketing process up to date. In this book,
you’ll discover how digital tools can expand your brand’s reach and help you acquire
new customers. Digital marketing is all about increasing audience engagement, and the
proven strategy and tactics in this guide can get your audience up and moving! You’ll
learn how to identify the digital markets and media that work best for your business—no
wasting your time or money! Discover how much internet traffic is really worth to you
and manage your online leads to convert web visitors into paying clients. From
anonymous digital prospect to loyal customer—this book will take you through the whole
process! Learn targeted digital strategies for increasing brand awareness Determine
the best-fit online markets for your unique brand Access downloadable tools to put
ideas into action Meet your business goals with proven digital tactics Digital marketing
is the wave of the business future, and you can get digital with the updated tips and
techniques inside this book!
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If you want to be the best, you have to have the right skillset. From strategy, mobile and
ecommerce to social media, SEO and PR, THE ULTIMATE MARKETING & PR BOOK
is a dynamic collection of tools, techniques, and strategies for success. Discover the
main themes, key ideas and tools you need and bring it all together with practical
exercises. This is your complete course in modern marketing. ABOUT THE SERIES
ULTIMATE books are for managers, leaders, and business executives who want to
succeed at work. From marketing and sales to management and finance, each title
gives comprehensive coverage of the essential business skills you need to get ahead in
your career. Written in straightforward English, each book is designed to help you
quickly master the subject, with fun quizzes embedded so that you can check how
you're doing.
Digital Marketing: A Practical Approach 2nd Edition is a step-by-step guide to marketing
using the Internet. Concentrating on the operational and functional aspects of this
dynamic subject, the book is packed with tactical advice and real-life examples from
those leading the field to help you succeed. Written as an accessible guide to equip you
for the digital element of any contemporary marketing role, Digital Marketing covers all
the key topics including search engine optimization and social media marketing. With
real-world case studies to illustrate digital marketing in practice and exercises to help
you analyse, plan and execute effective strategies within the workplace, this practical
resource will prepare you to undertake digital marketing across a variety of
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organizations. More than just a book, this complete package features an associated
website at AlanCharlesworth.eu/DigitalMarketing which hosts the case studies for the
book, offers further tips and advice and provides access to a wealth of extra material
such as up-to-date references and web links. This new, second edition builds on the
first edition’s success by addressing the key recent developments in digital marketing
including an expanded section on social media marketing and an appreciation of the
impact of mobile devices. Moreover, it’s been thoroughly updated throughout, with
brand new cases and examples with an international range, all of which encourage the
reader to quickly learn the practical applicability of the theory and practice of
emarketing.
Are you confident that your online business will succeed, or is this a 'roll the dice'
situation for you? You probably have your business idea and plan set. Your goals and
targets are in line, and you are ready to launch your business. But, on a scale of 1 to
10, what's your confidence level? Well, Digital Marketing for Beginners 2020 is the
solution to your worries. Every entrepreneur's greatest fear is launching an amazing
venture and failing. This handbook is here to get you prepared and help you take a leap
of confidence into the business world, by giving you the most essential tips to
succeeding online. Whether you offer products or services, this handbook analyzes the
ultimate digital marketing tools and methods that'll take your brand to another level.
From social media marketing to mobile app marketing and many more, you get to peep
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into the world's most powerful online business tools and tips that can take your sales
beyond your set annual targets. This handbook is also favorable for those who started
their businesses and feel as though they are tanking. It's also for those making money,
but are struggling to achieve their sales targets, and those looking to rebrand
themselves to tap into a vast market. No matter where you are in your business
journey, a digital marketing tip will go a long way. What makes this handbook more
worth it is that it does not only talk about marketing methods, but also gives a guideline
on getting started as an online business, branding yourself, checking your performance,
and growing from the experiences and lessons you learn on the way. One thing is
certain, starting a business, whether online or a physical one, is not an easy task. If
you're not ready to launch a business, you can always start with marketing other
people's businesses. Becoming a digital marketer and acquiring that first-hand
knowledge and experience will give you more confidence to start your own. That's why
this handbook has analyzed for you a bunch of career paths to take in the digital
marketing industry: all exciting and well paying. So, before you make that big step into
your business venture, download a copy of the Digital Marketing for Beginners 2020
handbook, and let your business stand out among your competitors. Inside you will find:
Career profiles in digital marketing that you can take up and make a living Understand
the role of a digital marketer and how that will boost your online business How to craft a
marketing strategy that attracts sales and builds your brand faster Ways to analyze
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your competitors and apply their valuable business tricks Methods of targeting clients,
acquiring them, and keeping them coming back The various social media tools for
advertising. Take a look at the 3 most popular social media platforms for businesses
How to re-brand and sell products and services. Branding is more than getting the right
logo Analyze 8 types of digital marketing How to track your marketing efforts using
Google Analytics If you are ready to benefit from the latest and greatest digital
marketing has to offer, this no-nonsense guide sets you up for success. You can do
work that matters for people who care. This book shows you the way. Get a copy of this
book NOW and start applying the principles of Digital Marketing today!
This short form textbook provides readers with a comprehensive yet concise overview
of the fundamentals of Digital Marketing. The author, a well-renowned teacher and
writer on the subject, presents a concise and clear structure that works step by step
through each of the core aspects of the subject, including SEO, metrics and analytics,
web development, e-commerce, social media and digital marketing strategy. Presented
in nine chapters to suit delivery periods at both undergraduate and postgraduate levels,
this book can be used either as a core text that gives tutors a sound platform on which
to structure a module on digital marketing or as supporting text where digital marketing
is an element of a module with a broader scope, such as strategic marketing.
Pedagogical features include an essential summary paragraph at the start of each
chapter, focused references and further reading. There is also online teaching and
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learning support for both in-class and digital delivery, including suggested case studies,
chapter questions and other activities.

Understanding Social Media is the essential guide to social media for students
and professionals alike. Drawing on the experience, advice and tips from dozens
of digital marketers and social media superstars, it is an extensive crowd-sourced
guide to social media platforms. Illustrated throughout with case studies from
both successful and failed campaigns, Understanding Social Media democratizes
knowledge of social media and promotes best practice, answering questions
such as 'How do you create a compelling social media campaign?', 'How do you
build and engage with an audience?' and 'Where is the line between online PR
and social media drawn?' It is the most comprehensive and practical reference
guide to social media available.
Unlock the value in online marketing A well-executed digital marketing plan is a
proven component of success in business, and Digital Marketing All-In-One For
Dummies covers everything you need to build and implement a winning plan.
Whether you’re a novice in the online space or an expert marketer looking to
improve your digital ROI, this book has easy-to-absorb tips and insights that will
turn online prospects into loyal customers. This book compresses the essential
information on 8 topics, so you have all the information you need and none of
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what you don’t. You’ll learn social media marketing, marketing to millennials,
account-based marketing, influencer marketing, content marketing strategies,
and more! Use targeted, measurable marketing strategies to promote brands and
products Increase brand awareness, customer acquisitions, and audience
engagement Measure what your online traffic is worth and improve ROI on digital
marketing Develop a solid digital marketing plan and put it to work for your brand
From SEO and SEM to brand awareness and why you need it, Digital Marketing
All-In-One For Dummies will help you level up your digital marketing game and
avoid the common mistakes that might be holding your business back.
Social media has quickly become part of the fabric of our daily lives, and as we
have flocked to it, so have most companies and organisations from every sector
and industry. It is now the place to attract and sustain our attention. But how is it
a new marketing activity and how is it similar to previous practice and customer
behaviour? Does it require new modes of thinking about human networks and
communications or do the existing conceptual models still apply? This book
offers a critical evaluation of the theoretical frameworks that can be used to
explain and utilise social media, and applies them to fun real-life examples and
case studies from a range of industries, companies and countries. These include
Unilever, Snickers, American Express, Volkswagen and Amnesty International,
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and span campaigns run across different platforms in countries such as China,
Canada, Sweden and Singapore. Readers are invited to think about the different
types of social media users and explore topics such as brand loyalty, co-creation,
marketing strategy, measurement, mobile platforms, privacy and ethics. As well
as tracing the emergence and trends of Web 2.0 and what they mean for
marketing, the author also considers the future for social media marketing.
Discussion questions and further reading are provided throughout, and the book
is accompanied by a companion website.
This new edition balances the theoretical and the practical for advanced
undergraduates, those specialising in financial services at postgraduate level,
individuals undertaking professional courses such as those offered by the IFS
School of Finance, and employees working within the financial services sector.
Ennew & Waite draw from global business cases in both B2B and B2C
marketing, taking a unique approach in terms of structure by splitting discussion
between marketing for acquisition and marketing for retention. This fully updated
and revised second edition features: A revised approach to the industry in the
light of the global financial crisis, including ethical considerations, consumer
confidence issues, and new approaches to regulation New sections on ecommerce and its impact on customer relationships New case studies and
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vignettes A new companion website to support teaching, including PowerPoint
slides, test bank questions, additional cases and cameo video mini-lectures.
Financial Services Marketing 2e will help the student and the practitioner to
develop a firm grounding in the fundamentals of financial services strategy,
customer acquisition and customer development. Reflecting the realities of
financial services marketing in an increasingly complex sector, it provides the
most up-to-date, international and practical guide to the subject available.
The Internet has changed how we communicate, and that includes how we
market. From corporate websites, to social media platforms, search engines, and
more, there are many ways to reach your market in the digital age. The vast
amount of data that can be generated (Big Data), ads to the complexity of
marketing decisions, but also lets you understand your market better than ever
before. Digital Marketing Essentials You Always Wanted To Know includes easyto-understand concepts, tips, and insights to understand how to gain and retain
happy customers through the use of digital technologies. This book will help you
understand the principles that boost marketing productivity, including the tools
required to create and implement a winning digital marketing strategy. It shows
how to integrate your digital activities across channels to improve your marketing
performance. Whether you are a beginner, looking to understand the basics of
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digital marketing, or an expert marketer, searching for a way to increase your
digital marketing ROI, Digital Marketing Essentials will help you achieve your
goals.
The premier guide to digital marketing that works, and a solid framework for
success The Art of Digital Marketing is the comprehensive guide to cracking the
digital marketing 'code,' and reaching, engaging, and serving the empowered
consumer. Based on the industry's leading certification from the Digital Marketing
Institute (DMI), this book presents an innovative methodology for successful
digital marketing: start with the customer and work backwards. A campaign is
only effective as it is reflective of the consumer's wants, needs, preferences, and
inclinations; the DMI framework provides structured, implementable, iterative
direction for getting it right every time. The heart of the framework is a three-step
process called the 3i Principles: Initiate, Iterate, and Integrate. This simple idea
translates into higher engagement, real customer interaction, and multichannel
campaigns that extend even into traditional marketing channels. The evolution of
digital marketing isn't really about the brands; it's about consumers exercising
more control over their choices. This book demonstrates how using this single
realization as a starting point helps you build and implement more effective
campaigns. Get inside the customer's head with deep consumer research
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Constantly improve your campaigns based on feedback and interactions
Integrate digital activities across channels, including traditional marketing Build
campaigns based on customer choice and control Digital marketing turns
traditional marketing models on their heads. Instead of telling the customer what
to think, you find out what they already think and go from there. Instead of frontloading resources, you continually adjust your approach based on real
interactions with real customers every day. Digital marketing operates within its
own paradigm, and The Art of Digital Marketing opens the door for your next
campaign.
INTERNET MARKETING, 3RD EDITION provides comprehensive coverage of
the rapidly changing field of Internet marketing that is timely and relevant. It relies
on extant marketing theory where appropriate and introduces many conceptual
frameworks to structure student understanding of Internet marketing issues.
Above all, it works on the premise that the Internet--whether used as a medium of
communication or as a channel of distribution--is only one component of the
contemporary marketer's arsenal. The key issue facing marketers today is how to
best integrate this powerful new component, continuing developments in Internet
marketing into their strategies and media plans. That ongoing challenge
represents the essential theme of this text. Important Notice: Media content
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referenced within the product description or the product text may not be available
in the ebook version.
Internet Marketing: A Practical Approach is a step-by-step guide to marketing
using the internet. Concentrating on the operational and functional aspects of this
dynamic area, the book is packed with tactical advice and real-life examples from
those leading the field to help you succeed. Written as an accessible guide to
equip you for the online element of any contemporary marketing role, Internet
Marketing covers all the key topics, including search engine optimization and
social media marketing, before moving on to consider the internet as part of an
integrated marketing strategy. With real-world case studies to illustrate emarketing in practice and exercises to help you analyse, plan and execute
effective strategies within the workplace, this practical resource will prepare you
to undertake internet marketing across a variety of organizations. More than just
a book, this complete package features an associated website at
www.alancharlesworth.eu/internetmarketing which hosts the case studies for the
book, offers further tips and advice, and provides access to a wealth of extra
material such as up-to-date references and web links.
Digital Marketing: Integrating Strategy and Tactics with Values is an easy-tounderstand guidebook that draws on the latest digital tactics and strategic
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insights to help organizations generate sustainable growth through digital
integration. It provides a roadmap to adopt a digital mindset, incorporate digital
trends strategically, and integrate the most effective digital tactics and tools with
core values to achieve competitive advantage. Bringing the reader through its
five-step Path to Digital Integration (Mindset, Model, Strategy, Implementation,
and Sustainability), Digital Marketing seeks to Outline the key drivers of change
and leading digital marketing trends executives need to understand and
incorporate to drive business opportunity. Evaluate the digital channels and
technologies management teams can leverage to execute a successful
Integrated Digital Marketing strategy. This includes insight into the latest digital
tactics (website, social, mobile, search, content, and email marketing; data
analytics) and social tools (Facebook, Twitter, YouTube, LinkedIn, Instagram,
Pinterest, and Google Plus). Discover the impact of digital transformation on the
organization, from the effect of digital tactics on the customer experience (CX) to
the value of integrating internal digital strategies to facilitate collaboration and
innovation. Guide aspiring leaders on how to combine core values and business
goals with progressive digital strategies, tactics, and tools to generate
sustainable outcomes for all stakeholders. This interactive guidebook provides a
truly Connected Digital Experience (CDE): the Zappar augmented reality mobile
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app allows the reader to activate the "Discover More" and "Play Video" icons
found throughout the book, instantly connecting the reader, via their mobile
device, to additional content housed on our companion website, Digital Marketing
Resource Center (www.dmresourcecenter.org). "Play Video" icons incorporate
point-in-time video commenting solution Vusay to enable interactive social
conversations around each video. Digital Marketing is the ideal guide for aspiring
leaders – executives, instructors, owners, entrepreneurs, managers, students –
at all stages of digital literacy. To request access to the resources in the Digital
Marketing Resources Center, please contact Ira Kaufman at
ira@entwinedigital.com.
Using broad but balanced coverage, this text analyses advertising and content
delivery capabilities of the Internet as well as its transactional ones. Business-tobusiness and business-to-consumer applications are also examined.
This book focuses on the relevant subjects in the curriculum of an MBA program.
Covering many different fields within business, this book is ideal for readers who
want to prepare for a Master of Business Administration degree. It provides
discussions and exchanges of information on principles, strategies, models,
techniques, methodologies and applications in the business area.
'eMarketing eXcellence' offers an exciting new approach to help you build a
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customer-driven e-business. As the core text for the CIM's E-marketing award,
the book offers a highly structured and accessible guide to a critical subject,
providing a useful reference point for all students and managers involved in
marketing strategy and implementation. A practical guide to creating and
executing e-marketing plans, this book combines established approaches to
marketing planning with the creative use of new e-models and e-tools. It is
designed to support both marketers who are integrating e-marketing into their
existing marketing and communications strategies and experienced e-marketers
looking to optimise their e-marketing. The book shows how to: · Draw up an
outline e-marketing plan · Evaluate and apply e-marketing principles & models ·
Integrate online and offline communications · Implement customer-driven emarketing · Reduce costly trial and error · Measure and enhance your emarketing · Drive your e-business forward As the core text for the CIM's new
professional E-marketing Award, it provides comprehensive, critical coverage of
the key areas of e-marketing planning for marketing professionals. Established
marketing concepts such as customer relationship management, the marketing
mix and the widely adopted SOSTAC® planning system, are re-examined in the
new media context - and new approaches are defined, including business
models, traffic building and web site design.
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Digital Marketing That Actually Works is your roadmap to understanding and
implementing digital marketing that gets results. This book takes you from digital
marketing strategy to channels to tactics to tools to measurement to prioritization
- giving you a strong foundation in how to use digital marketing to grow your
business, brand or organization. This book is for business professionals and
marketers who want a strong grasp of the core concepts in digital marketing what they are, how they work and how to implement them for growth. Covering
strategy, best practices and implementation, this is The Ultimate Guide with no
hype - just solid strategies, tactics and tools that actually work. Who can benefit
from this book? - MARKETERS AND AGENCIES - Wanting to implement digital
marketing best practices and round out their digital knowledge. - CEOS AND
EXECUTIVES - Needing a solid understanding of how to strategically use digital
to fuel their growth. - ENTREPRENEURS AND STARTUPS - Wanting to harness
the power of digital marketing to grow their business. - BRAND MANAGERS Needing to understand how to best use digital marketing strategically and drive
better results. - AGENCIES - Wanting to provide lasting value for their clients with
a comprehensive approach to digital. - BUSINESS PROFESSIONALS - Wanting
to have a solid understanding of the fastest growing area of marketing and
business growth. - DIGITAL TRANSFORMATION TEAMS - Looking to be sure
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that core areas of digital are used strategically to fuel business growth. This book
covers the core aspects of digital marketing: - How to build a plan - Creating a
digital marketing strategy - Assessing the digital landscape - Defining your target
audience for digital - Digital content strategy and optimization - Social Media
Marketing - Digital Advertising - SEO (Search Engine Optimization) - Websites Conversational marketing (reviews, influencers, advocates and more) - Email
marketing - CRM - Mobile marketing (including Messenger and Chatbots) Digital marketing measurement - Digital marketing analytics and optimization Digital ROI (return on investment) - Prioritizing digital marketing - Building your
digital marketing plan. If you want to take your digital marketing knowledge and
results to the next level read this book! Based on over 10 years of working with
businesses on digital marketing, Digital Marketing that Actually Works is a
comprehensive guide to everything a savvy business professional or marketer
should understand about digital marketing. There is no hype. No gimmicks. Just
clear, practical, actionable content based on what actually works to grow
businesses. As a BONUS this book includes a FREE DOWNLOAD action
planner and additional resources to help you implement what you learn.
Traditional marketing coverage with an e-marketing twist. Strauss/Frost offers
traditional marketing coverage with a twist: its focus is on the Internet and other
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technologies that have had a profound effect on marketing. The sixth edition
focuses more on e-marketing strategy and practice, and less on principles of
marketing refresher material.
The 21st century business environment demands more analysis and rigor in
marketing decision making. Increasingly, marketing decision making resembles
design engineering-putting together concepts, data, analyses, and simulations to
learn about the marketplace and to design effective marketing plans. While many
view traditional marketing as art and some view it as science, the new marketing
increasingly looks like engineering (that is, combining art and science to solve
specific problems). Marketing Engineering is the systematic approach to harness
data and knowledge to drive effective marketing decision making and
implementation through a technology-enabled and model-supported decision
process. (For more information on Excel-based models that support these
concepts, visit DecisionPro.biz.) We have designed this book primarily for the
business school student or marketing manager, who, with minimal background
and technical training, must understand and employ the basic tools and models
associated with Marketing Engineering. We offer an accessible overview of the
most widely used marketing engineering concepts and tools and show how they
drive the collection of the right data and information to perform the right analyses
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to make better marketing plans, better product designs, and better marketing
decisions. What's New In the 2nd Edition While much has changed in the nearly
five years since the first edition of Principles of Marketing Engineering was
published, much has remained the same. Hence, we have not changed the basic
structure or contents of the book. We have, however Updated the examples and
references. Added new content on customer lifetime value and customer
valuation methods. Added several new pricing models. Added new material on
"reverse perceptual mapping" to describe some exciting enhancements to our
Marketing Engineering for Excel software. Provided some new perspectives on
the future of Marketing Engineering. Provided better alignment between the
content of the text and both the software and cases available with Marketing
Engineering for Excel 2.0.
Effectively select, align and manage digital channels and operations using this
second edition of the bestselling guide, Digital Marketing Strategy. This
accessible, step-by-step framework enables the planning, integration and
measurement of each digital platform and technique, all tailored to achieve
overarching business objectives. Ranging from social media, SEO, content
marketing and user experience, to customer loyalty, automation and
personalization, this edition features cutting edge updates on marketing
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automation, messaging and email, online and offline integration, the power of
technologies such as AI, plus new data protection and privacy strategies.
Accompanied by downloadable templates and resources, Digital Marketing
Strategy is an ideal road map for any marketer to streamline a digital marketing
strategy for measurable, optimized results. Online resources include lecture
slides, activity sheets, practical implementation guides and templates, which will
be regularly updated to equip readers as digital marketing continues to evolve.
Having a strong digital presence is crucial for business today. The Digital
Marketing Handbook is an easy to follow step by step guide to marketing using
the internet. This book is packed with information and examples to help you
succeed. If you're looking for a book that gets straight to the point without any
fluff or filler content and explains digital marketing techniques in a simple manner
without the filter of complexity we're all so used to, then this book is for you. This
book breaks the huge topic of digital marketing into manageable chunks through
5 mini books on search engine optimization, pay per click marketing, email
marketing, content marketing and social media marketing. Prepare to enter a
new and successful phase of marketing your business!
Now in its fifth edition, the hugely popular Digital Marketing Excellence: Planning,
Optimizing and Integrating Online Marketing is fully updated, keeping you in line
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with the changes in this dynamic and exciting field and helping you create
effective and up-to-date customer-centric digital marketing plans. A practical
guide to creating and executing digital marketing plans, it combines established
approaches to marketing planning with the creative use of new digital models and
digital tools. It is designed to support both marketers and digital marketers, and
students of business or marketing who want a thorough yet practical grounding in
digital marketing. Written by two highly experienced digital marketing consultants,
the book shows you how to: Draw up an outline digital marketing plan Evaluate
and apply digital marketing principles and models Integrate online and offline
communications Implement customer-driven digital marketing Reduce costly trial
and error Measure and enhance your digital marketing Learn best practices for
reaching and engaging your audiences using the key digital marketing platforms
like Apple, Facebook, Google and Twitter. This new edition seamlessly integrates
the latest changes in social media technology, including expanded coverage of
mobile technology, demonstrating how these new ways to reach customers can
be integrated into your marketing plans. It also includes new sections on data
analytics, clearly demonstrating how marketers can leverage data to their
advantage. Offering a highly structured and accessible guide to a critical and farreaching subject, Digital Marketing Excellence, Fifth Edition, provides a vital
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reference point for all students and managers involved in marketing strategy and
implementation.
This comprehensive book provides students with a "grand tour" of the tools
needed to measure digital activity and implement best practices for using data to
inform marketing strategy. It is the first text of its kind to introduce students to
analytics platforms from a practical marketing perspective. Demonstrating how to
integrate large amounts of data from web, digital, social, and search platforms,
this helpful guide offers actionable insights into data analysis, explaining how to
"connect the dots" and "humanize" information to make effective marketing
decisions. The author covers timely topics, such as social media, web analytics,
marketing analytics challenges, and dashboards, helping students to make sense
of business measurement challenges, extract insights, and take effective actions.
The book’s experiential approach, combined with chapter objectives, summaries,
and review questions, will engage readers, deepening learning by helping them
to think outside the box. Filled with engaging, interactive exercises, and
interesting insights from an industry expert, this book will appeal to students of
digital marketing, online marketing, and analytics. A companion website features
an instructor’s manual, test bank, and PowerPoint slides.
"This book is a blueprint for the practice of marketing communications,
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advertising, and public relations in a digital world where the consumer has taken
control"-This introductory textbook shows you how to apply the principles of marketing
within the hospitality industry. Written specifically for students taking marketing
modules within a hospitality course, it contains examples and case studies that
show how ideas and concepts can be successfully applied to a real-life work
situation. It emphasizes topical issues such as sustainable marketing, corporate
social responsibility and relationship marketing. It also describes the impact that
the internet has had on both marketing and hospitality, using a variety of tools
including a wide range of internet learning activities. This 3rd Edition has been
updated to include: Coverage of hot topics such as use of technology and social
media, power of the consumer and effect on decision making, innovations in
product design and packaging, ethical marketing and sustainability marketing
Updated online resources including: power point slides, test bank of questions,
web links and additional case studies New and updated international case
studies looking at a broad range of hospitality settings such as restaurants, cafes
and hotels New discussion questions to consolidate student learning at the end
of each chapter.
Digital Advertising offers a detailed and current overview of the field that draws
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on current research and practice by introducing key concepts, models, theories,
evaluation practices, conflicts, and issues. With a balance of theory and practice,
this book helps provide the tools to evaluate and understand the effects of digital
advertising and promotions campaigns. New to this edition is discussion of big
data analysis, privacy issues, and social media, as well as thought pieces by
leading industry practitioners. This book is ideal for graduate and upper-level
undergraduate students, as well as academics and practitioners.
Digital Marketing Fundamentals is the first comprehensive digital marketing
textbook to cover the entire marketing process. The academic theory behind
Digital Marketing, as well as techniques and media, is discussed. Digital
Marketing Fundamentals is easy to read and contains many international
examples and cases. The Dutch version of this book (Basisboek Online
Marketing) has become a standard issue in The Netherlands. In this book, all
relevant aspects of digital marketing are addressed: strategic aspects, the use of
the Internet for market research, product development and realisation, branding,
customer acquisition, customer loyalty and order processing. The book also
discusses effective websites and apps, digital analytics and planning, and
management. The application of social media and mobile communications is
seamlessly integrated into the topics. Digital Marketing Fundamentals is suitable
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for commercial and management courses in higher education, including
universities and business schools, and for professionals working in digital
marketing. To request access to the book's online resources, please click here:
http://www.digitalmarketing.noordhoff.nl For FAQs: https://www.basisboekonlinemarketing.nl/faq-lecturers.html
Social Media Marketing: A Strategic Approach promises to be the seminal
textbook in the field with its distinctive conceptual foundation and practical
approach to developing successful social media marketing plans. A proven eightstep social media planning model provides students with a cumulative learning
experience, showing them how to construct social media strategies that achieve
desired marketing goals. These marketing goals shape the development of
tailored social media strategies. Special attention is given to the most effective
techniques for identifying targeted marketing on the social web, with emphasis on
the creation of personas that represent the critical online market segments for a
company. Students discover how to put these well-defined personas to work in
selecting the optimal social media platforms for reaching an organization's
marketing goals. Students are taught rules of engagement and social media
ethics for behaving properly as marketers on the social web. With these
guidelines in mind, the most productive marketing tactics for each type of major
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social media platform are examined in depth. These platform-specific tactics,
along with all the proceeding material in the book, are brought together in the
final chapter to create a comprehensive social media marketing plan, with
detailed explanations and illustrations from a real world plan. Extensive
consideration is given to monitoring, evaluating, and tuning the implementation of
social media marketing initiatives. In addition, students are introduced to the most
useful quantitative and qualitative social media measurements, along with
various ways to estimate an organization's return on investment in social media
marketing activities. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
Would you like a book that teaches you about the principles of digital marketing in a
simple and practical way? Then I can highly recommend this book to you. Digital
marketing today is much more than Facebook and Instagram marketing. It deals with
the principles of online marketing and digital transformation. That's why this book is
suitable for the complete newbie as well as the advanced user. The following topics are
covered in this book: -Business Model innovation -Summary of the social media
landscape -Video marketing -Cross-media marketing -Performance marketing -Banner
designs -Neuromarketing and conversion rate optimization -Search Enginge
Management -Targeting -Crawling -Google Analytics / Digital Analytics -KPI -Marketing
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Law Another strength of this book is that each theoretical section is followed by a "best
practice" section. Here the topic is taken up again on the basis of a fictitious company
and it is explained how this can be implemented. The starting point is always the view
of a customer service or customer support department. In this way, it can be quickly
shown in which direction online marketing and digital transformation are leading. About
the author: With a "Certificate of advanced studies" as "Digital Marketing Specialist"
Gilles Kröger advises as a freelancer, various companies with the challenges of
digitalization. Specializing in customer service and customer support, he optimizes
processes and identifies opportunities to master the digital transformation.
**Winner of the TAA 2017 Textbook Excellence Award** “Social Media Marketing
deserves special kudos for its courage in tackling the new frontier of social media
marketing. This textbook challenges its readers to grapple with the daunting task of
understanding rapidly evolving social media and its users."—TAA Judges Panel Social
Media Marketing was the first textbook to cover this vital subject. It shows how social
media fits into and complements the marketer’s toolbox. The book melds essential
theory with practical application as it covers core skills such as strategic planning for
social media applications, incorporating these platforms into the brand’s marketing
communications executions, and harnessing social media data to yield customer
insights. The authors outline the "Four Zones" of social media that marketers can use to
achieve their strategic objectives. These include: 1. Community (e.g. Instagram) 2.
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Publishing (e.g. Tumblr) 3. Entertainment (e.g. Candy Crush Saga) 4. Commerce (e.g.
Groupon) This Second Edition contains new examples, industry developments and
academic research to help students remain current in their marketing studies, as well
as a new and improved user-friendly layout to make the text easy to navigate. The
textbook also provides a free companion website that offers valuable additional
resources for both instructors and students. Visit: study.sagepub.com/smm. Readers of
the book are also invited to join the authors and others online by using the hashtag:
#smm
Distill 100%–Usable Max-Profit Knowledge from Your Digital Data. Do It Now! Why
hasn’t all that data delivered a whopping competitive advantage? Because you’ve
barely begun to use it, that’s why! Good news: neither have your competitors. It’s
hard! But digital marketing analytics is 100% doable, it offers colossal opportunities,
and all of the data is accessible to you. Chuck Hemann and Ken Burbary will help you
chop the problem down to size, solve every piece of the puzzle, and integrate a virtually
frictionless system for moving from data to decision, action to results! Scope it out, pick
your tools, learn to listen, get the metrics right, and then distill your digital data for
maximum value for everything from R&D to CRM to social media marketing! •
Prioritize—because you can’t measure, listen to, and analyze everything • Use analysis
to craft experiences that profoundly reflect each customer’s needs, expectations, and
behaviors • Measure real social media ROI: sales, leads, and customer satisfaction •
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Track the performance of all paid, earned, and owned social media channels •
Leverage “listening data” way beyond PR and marketing: for strategic planning,
product development, and HR • Start optimizing web and social content in real time •
Implement advanced tools, processes, and algorithms for accurately measuring
influence • Integrate paid and social data to drive more value from both • Make the
most of surveys, focus groups, and offline research synergies • Focus new marketing
and social media investments where they’ll deliver the most value Foreword by Scott
Monty Global Head of Social Media, Ford Motor Company
This book is for managers and would-be managers who need to upgrade their
knowledge of digital marketing. Told from the perspective of marketing strategy, it puts
digital marketing in the context of rm strategy selection. The rst step in digital marketing
is to understand your company and your brand. The second step is to put content and
keywords on your website so that they can be found in search. Third, use the other
delivery platforms of digital marketing, e-mail, social, and mobile, to deploy that content
to the customer. The nal topics in the book focus on the importance of data
management and privacy. The author discusses how to develop a database and to
create an organization that puts data quality at its center. These practices are as critical
to digital marketing success as the delivery platforms. Without quality data, no digital
marketing program can be successful.
The world of digital media is changing at a phenomenal pace. Constantly evolving
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technologies are transforming not just how we access our information but how we
interact and communicate with one another on a global scale. Understanding Digital
Marketing is a practical, no-nonsense guide to web marketing, the rules of new media
and researching the new generation of digital consumers. Clear, informative and
entertaining, it covers key topics such as search marketing, social media, Google,
mobile marketing, affiliate marketing, email marketing, performance marketing,
customer engagement and digital marketing strategies. One of the best-selling books in
the industry, this third edition of Understanding Digital Marketing has been thoroughly
revised with more information on core areas such as search, analytics, online PR and
content marketing. Complete with in-depth insider accounts of digital marketing
successes from brands including Harley-Davidson, Help for Heroes, MercadoLibre and
the UEFA Europa League, it remains 'one of the most comprehensive yet easy-to-read
books on digital marketing available' (The Marketer) and is therefore essential reading
for both practitioners and students alike.
As marketers and digital nomads, we pride ourselves on coming up with fresh ideas.
This is how we stay relevant, and it's how we grow in our careers.So, where do some of
the most brilliant marketing minds get their inspiration? From other brilliant minds, of
course.Hopefully, these marketing-related words of wisdom in this book will transform
your business and the way you think about marketing, advertising, branding, SEO, lead
generation, content creation, storytelling, social media, creativity, innovation, and
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