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"In the decades it takes to bring up a child, parents face challenges that are both helped and hindered by the fact that they are living through
a period of unprecedented digital innovation. Drawing on extensive research with diverse parents, this book reveals how digital technologies
give personal and political parenting struggles a distinctive character, as parents determine how to forge new territory with little precedent, or
support. The book reveals the pincer movement of parenting in late modernity. Parents are both more burdened with responsibilities and
charged with respecting the agency of their child-leaving much to negotiate in today's "democratic" families. The book charts how parents
now often enact authority and values through digital technologies-as "screen time," games, or social media become ways of both being
together and setting boundaries. The authors show how digital technologies introduce both valued opportunities and new sources of risk. To
light their way, parents comb through the hazy memories of their own childhoods and look toward varied imagined futures. This results in
deeply diverse parenting in the present, as parents move between embracing, resisting, or balancing the role of technology in their own and
their children's lives. This book moves beyond the panicky headlines to offer a deeply researched exploration of what it means to parent in a
period of significant social and technological change. Drawing on qualitative and quantitative research in the United Kingdom, the book offers
conclusions and insights relevant to parents, policymakers, educators, and researchers everywhere"-Get ready to grind! Are you willing to go out there on that field with your face paint and your helmet, up against all adversity? Take it all in this
season! Khali Raymond has brought you poetry that'll get you pumped before primetime!
Innovation transforms companies and markets. It's the key to solving vexing social problems. And it makes or breaks professional careers.
But for all the enthusiasm the topic inspires, the practice of innovation - how to do it-has remained stubbornly impenetrable. No longer. In The
Little Black Book of Innovation, leading thinker Scott D. Anthony draws from research, Innosight fieldwork with global giants such as Procter &
Gamble, and personal experience launching and investing in start-up companies to demystify the discipline of innovation. With wit and
remarkable insight born of years of both leading and teaching innovation, Anthony presents a simple definition of the concept, breaks down
the essential differences between its various types, and illuminates its vital role in organizational success and personal growth.
Master the art and science of data storytelling—with frameworks and techniques to help you craft compelling stories with data. The ability to
effectively communicate with data is no longer a luxury in today’s economy; it is a necessity. Transforming data into visual communication is
only one part of the picture. It is equally important to engage your audience with a narrative—to tell a story with the numbers. Effective Data
Storytelling will teach you the essential skills necessary to communicate your insights through persuasive and memorable data stories.
Narratives are more powerful than raw statistics, more enduring than pretty charts. When done correctly, data stories can influence decisions
and drive change. Most other books focus only on data visualization while neglecting the powerful narrative and psychological aspects of
telling stories with data. Author Brent Dykes shows you how to take the three central elements of data storytelling—data, narrative, and
visuals—and combine them for maximum effectiveness. Taking a comprehensive look at all the elements of data storytelling, this unique book
will enable you to: Transform your insights and data visualizations into appealing, impactful data stories Learn the fundamental elements of a
data story and key audience drivers Understand the differences between how the brain processes facts and narrative Structure your findings
as a data narrative, using a four-step storyboarding process Incorporate the seven essential principles of better visual storytelling into your
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work Avoid common data storytelling mistakes by learning from historical and modern examples Effective Data Storytelling: How to Drive
Change with Data, Narrative and Visuals is a must-have resource for anyone who communicates regularly with data, including business
professionals, analysts, marketers, salespeople, financial managers, and educators.
*Voted an Independent best self-care book for 2021* *Voted one of Heat's best self-help books to help you reach your full potential* Have you
ever woken up feeling anxious after a night of drinking? Do you cringe with embarrassment when reminded of your wild antics at girls' night?
Are blackouts increasingly becoming a problem? Whichever way you look at it, it's hard to avoid how alcohol really makes some of us feel:
terrible. Whether you're simply sober-curious or determined to make a more permanent change, this book shows not only why you should but
also how you can, in a way that will change your life forever. Offering tips and advice on how to stay sober in a world that revolves around
drinking, this handbook will empower you to transform your relationship with alcohol so you can lead your most fulfilling life. It's time to join
the Sober Girl Society: 'I LOVE this book already, just received today and I can't put it down!' 'I recommend this to anyone; whether they want
to stop drinking permanently, or even would just like to cut down on their drinking.' 'I love how relatable and non-preachy this book is.'
'Approaches what can be a tricky and confusing subject for many with humour and wit.' 'Perfect for those reconsidering their relationship with
alcohol. Brilliant book.'
Social media platforms do not just circulate political ideas, they support manipulative disinformation campaigns. While some of these
disinformation campaigns are carried out directly by individuals, most are waged by software, commonly known as bots, programmed to
perform simple, repetitive, robotic tasks. Some social media bots collect and distribute legitimate information, while others communicate with
and harass people, manipulate trending algorithms, and inundate systems with spam. Campaigns made up of bots, fake accounts, and trolls
can be coordinated by one person, or a small group of people, to give the illusion of large-scale consensus. Some political regimes use
political bots to silence opponents and to push official state messaging, to sway the vote during elections, and to defame critics, human rights
defenders, civil society groups, and journalists. This book argues that such automation and platform manipulation, amounts to a new political
communications mechanism that Samuel Woolley and Philip N. Noward call "computational propaganda." This differs from older styles of
propaganda in that it uses algorithms, automation, and human curation to purposefully distribute misleading information over social media
networks while it actively learns from and mimicks real people so as to manipulate public opinion across a diverse range of platforms and
device networks. This book includes cases of computational propaganda from nine countries (both democratic and authoritarian) and four
continents (North and South America, Europe, and Asia), covering propaganda efforts over a wide array of social media platforms and usage
in different types of political processes (elections, referenda, and during political crises).
Digital product research doesn't have to be difficult, take a long time, or cost a lot of money. Nor should it be a job solely for scientists or
expert researchers. In this practical book, Aras Bilgen, C. Todd Lombardo, and Michael Connors demonstrate how your entire team can
conduct effective product research within a couple of weeks--easily, cheaply, and without compromising quality. Drawing from decades of
experience in product development, the authors lay out nine simple rules that combine user research, market research, and product analytics
to quickly discover insights and build products customers truly need. Recognize and avoid common research pitfalls Switch to the insightmaking mindset that underlies all successful research efforts Find out how to look at data, formulate the right questions, and pick the right
research method Learn interview techniques and research skills Analyze for insights collaboratively while avoiding bias Inspire action with
your insights through powerful presentations and prototypes Learn how to involve a wide variety of stakeholders in research, from developers
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to executives Discover how you can make research a habit, not a one-off effort

The Siege of Sarajevo remains the longest siege in modern European history, lasting three times longer than the Battle of
Stalingrad and over a year longer than the Siege of Leningrad. Reporting the Siege of Sarajevo provides the first detailed account
of the reporting of this siege and the role that journalists played in highlighting both military and non-military aspects of it. The book
draws on detailed primary and secondary material in English and Bosnian, as well as extensive interviews with international
correspondents who covered events in Sarajevo from within siege lines. It also includes hitherto unpublished images taken by the
co-author and award-winning photojournalist, Paul Lowe. Together Morrison and Lowe document a relatively short but crucial
period in both the history of Bosnia & Herzegovina, the city of Sarajevo and the profession of journalism. The book provides crucial
observations and insights into an under-researched aspect of a critical period in Europe's recent history.
One in three adults has engaged in binge drinking at least once in the previous month, and one in five teenagers has experienced
drunkenness by age 15. Harmful patterns of alcohol consumption have far-reaching consequences for individuals, society and the
economy.
"The report is based on a survey of more than 70,000 people in 36 markets, along with additional qualitative research, which
together make it the most comprehensive ongoing comparative study of news consumption in the world." --Page 4.
Meticulously researched, and featuring in-depth analyses of companies such as Hershey's, Zappos, Amazon and Chobani, a
customer loyalty expert and social psychiatrist reveals the driving forces behind the choices we make and the brands we support.
Only 15% of employees worldwide are engaged at work. This represents a major barrier to productivity for organizations
everywhere – and suggests a staggering waste of human potential. Why is this engagement number so low? There are many
reasons — but resistance to rapid change is a big one, Gallup’s research and experience have discovered. In particular,
organizations have been slow to adapt to breakneck changes produced by information technology, globalization of markets for
products and labor, the rise of the gig economy, and younger workers’ unique demands. Gallup’s 2017 State of the Global
Workplace offers analytics and advice for organizational leaders in countries and regions around the globe who are trying to
manage amid this rapid change. Grounded in decades of Gallup research and consulting worldwide -- and millions of interviews -the report advises that leaders improve productivity by becoming far more employee-centered; build strengths-based organizations
to unleash workers’ potential; and hire great managers to implement the positive change their organizations need not only to
survive – but to thrive.
These essays explicitly confront a particular crisis in postwar art, seeking to examine the assumptions on which the modern
commercial and museum gallery was based.
The Cambridge Advanced Learner's Dictionary gives the vital support which advanced students need, especially with the essential
skills: reading, writing, listening and speaking. In the book: * 170,000 words, phrases and examples * New words: so your English
stays up-to-date * Colour headwords: so you can find the word you are looking for quickly * Idiom Finder * 200 'Common Learner
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Error' notes show how to avoid common mistakes * 25,000 collocations show the way words work together * Colour pictures: 16
full page colour pictures On the CD-ROM: * Sound: recordings in British and American English, plus practice tools to help improve
pronunciation * UNIQUE! Smart Thesaurus helps you choose the right word * QUICKfind looks up words for you while you are
working or reading on screen * UNIQUE! SUPERwrite gives on screen help with grammar, spelling and collocation when you are
writing * Hundreds of interactive exercises
The report provides an overview of alcohol consumption and harms in relation to the UN Sustainable Development Goals (Chapter
1), presents global strategies, action plans and monitoring frameworks (Chapter 2), gives detailed information on: the consumption
of alcohol in populations (Chapter 3); the health consequences of alcohol consumption (Chapter 4); and policy responses at the
national level (Chapter 5). In its final Chapter 6, the imperative for reducing harmful use of alcohol in a public health perspective is
presented. In addition, the report contains country profiles for WHO Member States and appendices with statistical annexes, a
description of the data sources and methods used to produce the estimates and references.
From three design partners at Google Ventures, a unique five-day process--called the sprint--for solving tough problems using
design, prototyping, and testing ideas with customers.
An innovative new valuation framework with truly useful economic indicators The End of Accounting and the Path Forward for
Investors and Managers shows how the ubiquitous financial reports have become useless in capital market decisions and lays out
an actionable alternative. Based on a comprehensive, large-sample empirical analysis, this book reports financial documents'
continuous deterioration in relevance to investors' decisions. An enlightening discussion details the reasons why accounting is
losing relevance in today's market, backed by numerous examples with real-world impact. Beyond simply identifying the problem,
this report offers a solution—the Value Creation Report—and demonstrates its utility in key industries. New indicators focus on
strategy and execution to identify and evaluate a company's true value-creating resources for a more up-to-date approach to
critical investment decision-making. While entire industries have come to rely on financial reports for vital information, these
documents are flawed and insufficient when it comes to the way investors and lenders work in the current economic climate. This
book demonstrates an alternative, giving you a new framework for more informed decision making. Discover a new,
comprehensive system of economic indicators Focus on strategic, value-creating resources in company valuation Learn how
traditional financial documents are quickly losing their utility Find a path forward with actionable, up-to-date information Major
corporate decisions, such as restructuring and M&A, are predicated on financial indicators of profitability and asset/liabilities
values. These documents move mountains, so what happens if they're based on faulty indicators that fail to show the true value of
the company? The End of Accounting and the Path Forward for Investors and Managers shows you the reality and offers a new
blueprint for more accurate valuation.
Whisky and Other Spirits: Technology, Production and Marketing, Third Edition continues to provide details from raw materials to
the finished product, including production, packaging and marketing. It focuses on the science and technology of the process as
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well as the environment in which it is produced. Today, environmental concerns and sustainability of products has taken on a new
level of importance. Traditional ways of packaging and marketing have also changed dramatically in recent years as the
technology of packaging has moved from a staid bottle industry to spirit products that cross traditional beverage categories and
packaging. This new edition provides the latest changes in industry and the beverages market. All chapters are updated, with new
chapters added to help improve research and development, and to increase production of not only whiskey but other spirits such
as gin and rum and white spirits. This new edition also discusses trendy reduced alcohol and no alcohol products. Presents a
detailed look into current global situation for whisky and spirits production Highlights craft distilling and the challenges craft
distillers face by presenting the art of spirit production in clear detail Presents insights into how marketing has changed for distilled
products, with an emphasis on new mobile technologies
An exposee of the wine industry explores weaknesses in marketing and distribution, including restrictive laws, inter-industry
squabbling, and a failure to captitalize on the health benefits of wine consumption
Get ready to find some things you never expected to find in a book about wine.Things like regrets, migrant labor, war, financial
crises, and post-apartheid economics.Things, too, like following a calling, and doing something even though it makes no sense,
and creating the life you imagine for yourself.For the people you'll meet in these twelve chapters, wine does so much more than
quench thirst. Wine is how they express themselves to the world. It's how they put food on the table for their families. It's how they
carve their niche. Sometimes it's even their tool to fight repression and discrimination.Hungry for Wine is also a memoir about how
the author went from simply liking the taste of wine, to tasting it every day, to writing about it 365 days a year, to traveling the world
in search of the people and the stories in this book.Some people see the world in a grain of sand. Now you can see it in a glass of
wine.This book will change the way you look at wine. Forever.
From the world's leading premium mixer brand, Fever-Tree Easy Mixing: More than 150 Quick and Delicious Mixed Drinks and
Cocktails, is Fever-Tree's follow up to the bestselling Art of Mixing. With clever variations on the classic gin and tonic to a selection
of spritzes, mules and mojitos, to some nifty no-and-low alcohol alternatives and a handful of pitchers for when the party really
gets started, Fever-Tree Easy Mixing celebrates how easy it is for anyone to enjoy quick and delicious drinks at home.

The Art of Mixology offers a stunning anthology of cocktail recipes to make at home. You'll find an informative
introduction packed with all the essential knowledge any experienced or novice mixologist could ever need and over 200
recipes to suit every occasion. The drinks are grouped within sections on Gin & Vodka; Rum, Whiskies, and Brandy;
Bubbles; Something Different; and Mocktails, and the drinks range from a Singapore Sling, a Buck's Fizz, and a
Cosmopolitan to a Highland Fling, a Brandy Julep, and a Baby Bellini.
The acclaimed New York Times and Wall Street Journal bestseller from Robert Cialdini—“the foremost expert on effective
persuasion” (Harvard Business Review)—explains how it’s not necessarily the message itself that changes minds, but
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the key moment before you deliver that message. What separates effective communicators from truly successful
persuaders? With the same rigorous scientific research and accessibility that made his Influence an iconic bestseller,
Robert Cialdini explains how to prepare people to be receptive to a message before they experience it. Optimal
persuasion is achieved only through optimal pre-suasion. In other words, to change “minds” a pre-suader must also
change “states of mind.” Named a “Best Business Books of 2016” by the Financial Times, and “compelling” by The
Wall Street Journal, Cialdini’s Pre-Suasion draws on his extensive experience as the most cited social psychologist of
our time and explains the techniques a person should implement to become a master persuader. Altering a listener’s
attitudes, beliefs, or experiences isn’t necessary, says Cialdini—all that’s required is for a communicator to redirect the
audience’s focus of attention before a relevant action. From studies on advertising imagery to treating opiate addiction,
from the annual letters of Berkshire Hathaway to the annals of history, Cialdini outlines the specific techniques you can
use on online marketing campaigns and even effective wartime propaganda. He illustrates how the artful diversion of
attention leads to successful pre-suasion and gets your targeted audience primed and ready to say, “Yes.” His book is
“an essential tool for anyone serious about science based business strategies…and is destined to be an instant classic. It
belongs on the shelf of anyone in business, from the CEO to the newest salesperson” (Forbes).
90 spirit-free cocktail recipes from leading and lauded mixologists across the country More than 100 years after
Prohibition was enacted, bartenders are actually excited about people not drinking again. From Dry January and alcoholfree bars opening around the country to people interested in abstaining from drinking for better health, the no-proof
movement is one of today's fastest-growing lifestyle choices, as consumers become more mindful and re-examine their
relationship to alcohol. The no-proof drinker could be anyone, and even traditional bars have taken note with no-alcohol
offerings. What do the world's most talented bartenders concoct when they can't use booze? This book answers that
question with 90 lush and sophisticated recipes that take the craft to new heights. Veteran reporter Elva Ramirez
interviewed the biggest names in cocktails and collected recipes for vibrant no-proof drinks from the world's top bars in
Paris, London, and New York. This is the start of a new era in no-proof drinking. Find recipes from renowned bars all over
the world, including Death & Co in Denver and NYC, Employees Only, The Aviary NYC, Broken Shaker in LA, Everleaf
Drinks in London, Little Red Door in Paris, and many more.
Transdisciplinary Case Studies on Design for Food and Sustainability, a volume in the Consumer Science and Strategic
Marketing series, analyzes the interconnectivity of sustainability, food, and design, demonstrating the presence of food
design in various food-related fields of study. Broken into six parts, the book begins with the theory behind food and
design. The following five sections include several case studies highlighting the different forms and applications of food
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design, including the use of food design in production and distribution, in food and restaurant businesses, in territoryidentity, in social food design, and with regard to post-consumption. Using a case study approach to meet the needs of
both academics and practitioners, Transdisciplinary Case Studies on Design for Food and Sustainability includes
practical examples to illustrate food system challenges, to explain phenomena, and to build theory. Includes practical
examples to illustrate food system challenges, to explain phenomena, and to build theory Considers impacts, use
assessments, and scalability assets when presenting projects and case studies Addresses practical problems in food
design
BARDE. What art thou that talkest of revenge? my lord ambassador shall once more make your Major have a check, if
he punish thee for this saucy presumption. WILLIAMSON. Indeed, my lord Mayor, on the ambassador's complaint, sent
me to Newgate one day, because (against my will) I took the wall of a stranger: you may do any thing; the goldsmith's
wife and mine now must be at your commandment. GEORGE._The more patient fools are ye both, to suffer it._ BARDE.
Suffer it! mend it thou or he, if ye can or dare. I tell thee, fellows, and she were the Mayor of London's wife, had I her
once in my possession, I would keep her in spite of him that durst say nay. GEORGE._I tell thee, Lombard, these words
should cost thy best cape, were I_not curbed by duty and obedience: the Mayor of London's wife!_Oh God, shall it be
thus?_ DOLL. Why, Betts, am not I as dear t m husband as my lord Mayor's wife to him? and wilt thou so neglectly suffer
thine own shame?ÑHands off, proud stranger! or, by him that bought me, if men's milky hearts dare not strike a stranger,
yet women beat them down, ere they bear these abuses. BARDE._Mistress, I say you shall along with me._ DOLL.
Touch not Doll Williamson, least she lay thee along on God's dear earth.ÑAnd you, sir [To Caveler], that allow such
coarse cates to carpenters, whilst pigeons, which they pay for, must serve your dainty appetite, deliver them back to my
husband again, or I'll call so many women to mine assistance as will not leave one inch untorn of thee: if our husbands
must be bridled by law, and forced to bear your wrongs, their wives will be a little lawless, and soundly beat ye.
Global Status Report on Alcohol and Health 2018World Health Organization
Harness the extraordinary power of customer insights with this collection of adaptable, scalable strategies, which will
allow any marketer to outshine the competition with effective, memorable marketing.
Find happiness at home with five guiding principles from cultural phenomenon THE MODERN HOUSE. 'A source of fascination, inspiration
and fantasy' Guardian In 2005, childhood friends Matt Gibberd and Albert Hill set out to convince people of the power of good design and its
ability to influence our wellbeing. They founded The Modern House - in equal parts an estate agency, a publisher and a lifestyle brand - and
went on to inspire a generation to live more thoughtfully and beautifully at home. As The Modern House grew, Matt and Albert came to realise
that the most successful homes they encountered - from cleverly conceived studio flats to listed architectural masterpieces - had been
designed with attention to the same timeless principles: Space, Light, Materials, Nature and Decoration. In this lavishly illustrated book, Matt
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tells the stories of these remarkable living spaces and their equally remarkable owners, and demonstrates how the five principles can be
applied to your own space in ways both large and small. Revolutionary in its simplicity, and full of elegance, humour and joy, this book will
inspire you to find happiness in the place you call home. PRAISE FOR THE MODERN HOUSE: 'Follow for some lust-worthy houses, even if
you're not in the market to buy' Telegraph 'The Modern House transformed our search for the perfect home' Financial Times 'The Modern
House sells the most incredible design-led homes in urban and rural locations in the UK' Evening Standard
Includes contributions from a team of experts from PWC, Deloitte, KMPG, Duff & Phelps, and TOPQ.
'We need effective citizen-lobbyists – not just likers, followers or even marchers – more than ever. I have no hesitation in lobbying you to read
this book.' Bill Emmott, former editor in chief, the Economist Many democratic societies are experiencing a crisis of faith. Citizens are making
clear their frustration with their supposedly representative governments, which instead seem driven by the interests of big business, powerful
individuals and wealthy lobby groups. What can we do about it? How do we fix democracy and get our voices heard? The answer, argues
Alberto Alemanno, is to become change-makers – citizen lobbyists. By using our skills and talents and mobilizing others, we can bring about
social and political change. Whoever you are, you’ve got power, and this book will show you how to unleash it. From successfully challenging
Facebook’s use of private data to abolishing EU mobile phone roaming charges, Alberto highlights the stories of those who have lobbied for
change, and shows how you can follow in their footsteps, whether you want to influence immigration policy, put pressure on big business or
protect your local community.
This publication presents a comprehensive perspective on the worldwide, regional and country consumption of alcohol, patterns of drinking,
health consequences and policy responses in member states. It represents a continuing effort by WHO to support member states with global
information in their efforts to reduce the harmful use of alcohol and its health and social consequences.--Publisher's description.
INTERNATIONAL BESTSELLER "For anyone who wants to understand capitalism not as economists or politicians have pictured it but as it
actually operates, this book will be invaluable."-Observer (UK) If you've wondered how we did not see the economic collapse coming, HaJoon Chang knows the answer: We didn't ask what they didn't tell us about capitalism. This is a lighthearted book with a serious purpose: to
question the assumptions behind the dogma and sheer hype that the dominant school of neoliberal economists-the apostles of the freemarkethave spun since the Age of Reagan. Chang, the author of the international bestseller Bad Samaritans, is one of the world's most respected
economists, a voice of sanity-and wit-in the tradition of John Kenneth Galbraith and Joseph Stiglitz. 23 Things They Don't Tell You About
Capitalism equips readers with an understanding of how global capitalism works-and doesn't. In his final chapter, "How to Rebuild the World,"
Chang offers a vision of how we can shape capitalism to humane ends, instead of becoming slaves of the market.
Seedlip is the world's first distilled non-alcoholic spirit, solving the ever-growing dilemma of 'what to drink when you're not drinking ®'. It is
based on the distilled non-alcoholic remedies from The Art of Distillation written in 1651, and now repurposed to pioneer a new category of
drinks. Seedlip is a grown-up non-alchoholic alternative to spirited drinks that balances crisp, delicious flavors and healthy, natural
ingredients. This recipe book offers an exclusive collection of Seedlip’s finesse cocktails as well as insight into their ethos, technique, and
ingredients. Highly illustrated, with recipes from the world’s best bartenders and newly commissioned images from leading drinks
photographer, Rob Lawson, here are the secrets of the Seedlip way.
Following the success of international bestseller How Brands Grow: What Marketer's Don't Know comes a new book that takes readers
further on a journey to smarter, evidence-based marketing. How Brands Grow Part 2, by Jenni Romaniuk and Byron Sharp, is about
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fundamentals of buying behaviour and brand performance - fundamentals that provide a consistent roadmap for brand growth, and improved
marketing productivity. Ride the next wave of marketing knowledge with insights such as how to build Mental Availability, metrics to assess
the strength of your brand's Distinctive Assets and a framework to underpin your brand's Physical Availability strategy. Learn practical
insights such as smart ways to look at word of mouth and the sort of advertising needed to attract new brand buyers. This book is also a must
read for marketers working in emerging markets, services, durables and luxury categories, with evidence that will challenge conventional
wisdom about growing brands in these markets. If you've ever wondered if word of mouth has more impact in China, if luxury brands break all
the rules of marketing or if online shoppers are more loyal to brands or retailers, this book is for you. If you read and loved How Brands Grow,
it's time to move to the next level of marketing. And if you haven't, get ready -- this book will change the way you think about marketing
forever.
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