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Clearly explains the basic concepts, strategies, and tactics of today's public relations practice Public Relations: Strategies and Tactics uses
real-world case studies and examples to explain the basic concepts and theory behind modern public relations practice. This comprehensive
text is grounded in scholarship and includes references to landmark studies and time-honored public relations techniques. The writing is
geared to undergraduates, and many colorful charts and photos are used to enhance major concepts. MySearchLab is a part of the
Wilcox/Cameron/Reber program. Research and writing tools, including access to academic journals, help students understand critical
thinking in even greater depth. To provide students with flexibility, students can download the eText to a tablet using the free Pearson eText
app. ALERT: Before you purchase, check with your instructor or review your course syllabus to ensure that you select the correct ISBN.
Several versions of Pearson's MyLab & Mastering products exist for each title, including customized versions for individual schools, and
registrations are not transferable. In addition, you may need a CourseID, provided by your instructor, to register for and use Pearson's MyLab
& Mastering products. Packages Access codes for Pearson's MyLab & Mastering products may not be included when purchasing or renting
from companies other than Pearson; check with the seller before completing your purchase. Used or rental books If you rent or purchase a
used book with an access code, the access code may have been redeemed previously and you may have to purchase a new access code.
Access codes Access codes that are purchased from sellers other than Pearson carry a higher risk of being either the wrong ISBN or a
previously redeemed code. Check with the seller prior to purchase. -Social Media for Strategic Communication: Creative Strategies and Research-Based Applications Second Edition teaches students the skills
and principles needed to use social media in persuasive communication campaigns. This book combines cutting edge research with practical,
on-the-ground instruction to prepare students for the real-world challenges they’ll face in the workplace. By focusing on strategic thinking and
awareness, this book gives students the tools they need to adapt what they learn to new platforms and technologies that may emerge in the
future. A broad focus on strategic communication – from PR, advertising, and marketing, to non-profit advocacy—gives students a broad base
of knowledge that will serve them wherever their careers may lead. The Second Edition features new case studies and exercises and
increased coverage of diversity and inclusion issues and influencer marketing trends. INSTRUCTORS: Your students save when you bundle
Social Media for Strategic Communication, Second Edition with Freberg?s Portfolio Building Activities in Social Media, Second Edition
featuring 125 real-world activities across various social media platforms. Order using bundle ISBN 978-1-0718-6142-4.
Unleash Your Secret Weapon for Restoring Trust: Open, Honest Communications! Most PR books tell you how to "spin" your message.
People are sick of that! Spin Sucks will teach you how to communicate honestly, responsibly, openly, and authentically...and truly earn the
trust of your customers, stakeholders, investors, and communities. Top PR thought leader and blogger Gini Dietrich runs the number one PR
blog in the world, spinsucks.com, where she shares cutting-edge tips and tools for effective, ethical communications. Now, she's integrated
all she's learned into a complete, actionable guide for every business leader who understands there are new rules to communications, but
don't know what to do. No matter what your organization does, Dietrich will help you: Share your story more powerfully--without sex,
extortion, or "truth-stretching" Humanize your organization, even if you don't have outsized personalities Tell the truth, using the best
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techniques honed by centuries of storytellers Overcome whisper campaigns, anonymous attackers, and trolls Create fresh, honest content
that's compelling to both humans and Google Systematically prepare yourself to engage more successfully online Clarify and close gaps
between your message and your customer's perception Celebrate your brand ambassadors Master seven steps for handling online criticism,
and transforming critics into fans Keep others from stealing your great content Learn actionable lessons from others' successes (and failures)
Develop more positive, productive agency (or client) relationships Converge paid, owned, earned, and shared media--and get more value
from all of them spinsucks.com
Getting a public relations campaign or programme off the ground can seem an overwhelming task. But, as with any project, the secret of
success lies in good planning and effective management. This fully updated second edition of Planning and Managing Public Relations
Campaigns provides a blueprint for all practitioners. It describes how to initiate and manage the ongoing development of a programme in a
structured way to benefit both the organization and its clients. Practical and easy to read, the book takes the form of a step-by-step guide,
covering many vital areas including: the public relations function; starting the planning process; research and analysis; setting objectives;
strategy and tactics; timescales and resources; evaluation and review. Packed with numerous case studies, the book demonstrates a
10-point plan for ensuring successful campaigns and programmes. By using the techniques presented here, public relations practitioners will
be able to drive events instead of being driven by them. Endorsed by the Institute of Public Relations, Planning and Managing Public
Relations Campaigns is vital reading for students, practitioners or managers who want a definitive guide to the planning and management
process.
"This book is a blueprint for the practice of marketing communications, advertising, and public relations in a digital world where the consumer
has taken control"-"How Come No One Knows About Us?" is the practical, complete and often humorous public relations guide for organizations large and small
that want to win big visibility in an information-saturated world. The author explains to readers in clear and easy-to-understand terms
concepts like "The Secret to Everything," the "single most important skill" you must learn to get yourself into the press, and how to use proven
traditional and new-media PR tactics. "How Come No One Knows About Us" is unique in that it puts all of the PR essentials in one place and
is designed to be used by beginners and veterans alike as both a quick reference and an in-depth guide. The author shares his adventures
and misadventures in PR Land -- from Congressional hearing rooms to high-tech companies, to TV studios, to the Panamanian jungle -- to
illustrate his points.
Public Relations Strategies and Tactics addresses contemporary public relations approaches and equips students with knowledge and
information about relevant theoretical frameworks and strategies for modern communication. The anthology features diverse viewpoints and
carefully selected readings to offer students an understanding of public relations. This anthology lays out critical theories and definitions with
select readings to introduce students to concepts in mass media, communication theory, and strategic communication. Additional sections
explore subjects that encompass public relations planning and research, mass media channels, social media channels, and crisis
communications. Students read selections about mass communication topics including ethics, copyright and trademark law, and persuasive
writing. The anthology concludes by presenting readers with a compelling case study to demonstrate public relations in action. Public
Relations Strategies and Tactics is an excellent resource for introductory courses in public relations, mass media, and communications.
Public relations as described in this volume is, among other things, society’s solution to problems of maladjustment that plague an
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overcomplex world. All of us, individuals or organizations, depend for survival and growth on adjustment to our publics. Publicist Edward L.
Bernays offers here the kind of advice individuals and a variety of organizations sought from him on a professional basis during more than
four decades. With such knowledge, every intelligent person can carry on his or her activities more effectively. This book provides know-why
as well know-how. Bernays explains the underlying philosophy of public relations and the PR methods and practices to be applied in specific
cases. He presents broad approaches and solutions as they were successfully carried out in his long professional career. Public relations is
not publicity, press agentry, promotion, advertising, or a bag of tricks, but a continuing process of social integration. It is a field of adjusting
private and public interest. Everyone engaged in any public activity, and every student of human behavior and society, will find in this book a
challenge and opportunity to further both the public interest and their own interest.

This is the eBook of the printed book and may not include any media, website access codes, or print supplements that
may come packaged with the bound book. Clearly explains the basic concepts, strategies, and tactics of today’s public
relations practice Public Relations: Strategies and Tactics uses real-world case studies and examples to explain the
basic concepts and theory behind modern public relations practice. This comprehensive text is grounded in scholarship
and includes references to landmark studies and time-honored public relations techniques. The writing is geared to
undergraduates, and many colorful charts and photos are used to enhance major concepts.
The impact of public relations in today's environment. how to implement an effective public relations campaign in the
market.
The Revolutionary Sales Approach Scientifically Proven to Dramatically Improve Your Sales and Business Success
Blending cutting-edge research in social psychology, neuroscience, and behavioral economics, The Science of Selling
shows you how to align the way you sell with how our brains naturally form buying decisions, dramatically increasing your
ability to earn more sales. Unlike other sales books, which primarily rely on anecdotal evidence and unproven advice,
Hoffeld’s evidence-based approach connects the dots between science and situations salespeople and business leaders
face every day to help you consistently succeed, including proven ways to: - Engage buyers’ emotions to increase their
receptiveness to you and your ideas - Ask questions that line up with how the brain discloses information - Lock in the
incremental commitments that lead to a sale - Create positive influence and reduce the sway of competitors - Discover
the underlying causes of objections and neutralize them - Guide buyers through the necessary mental steps to make
purchasing decisions Packed with advice and anecdotes, The Science of Selling is an essential resource for anyone
looking to succeed in today's cutthroat selling environment, advance their business goals, or boost their ability to
influence others. **Named one of The 20 Most Highly-Rated Sales Books of All Time by HubSpot
Communication and relationships sit at the centre of our hyper-connected lives, and their effective management is a
strategic necessity for all organisations today. As the communication and public relations industries continue to grow
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globally, they offer a dynamic career for those with the right skills and knowledge. Jane Johnston and Leanne Glenny
show how strategic communication and public relations plug into the social, economic and political world, creating crucial
links between organisations and people. They explain how communication professionals build partnerships, motivate and
engage stakeholders, manage content, media and planning, develop reputations, and troubleshoot crisis communication.
Strategic Communication is a complete introduction to the fundamentals of communication and public relations for the
next decade. It presents innovative and creative approaches to deliver 100 tools and tactics, over 30 theories and
models, and three levels of strategy that underpin successful communication. The authors include examples from around
the world, from private sector, public sector and not for profit organisations.
REVEL(tm) for Public Relations: Strategies and Tactics uses real-world case studies and examples to explain the basic
concepts and theory behind modern public relations practice. Authors Dennis Wilcox, Glen Cameron, and Bryan Reber
reference landmark studies and time-honored public relations techniques throughout. The writing is geared to
undergraduates, and many colorful charts and photos enhance major concepts. REVEL is Pearson's newest way of
delivering our respected content. Fully digital and highly engaging, REVEL offers an immersive learning experience
designed for the way today's students read, think, and learn. Enlivening course content with media interactives and
assessments, REVEL empowers educators to increase engagement with the course, and to better connect with students.
NOTE: REVEL is a fully digital delivery of Pearson content. This ISBN is for the standalone REVEL access card. In
addition to this access card, you will need a course invite link, provided by your instructor, to register for and use REVEL.
Using real-life case studies, Public Relations: Strategies and Tactics helps readers better understand the basic concepts,
strategies, and tactics practiced in public relations today. The book presents an engaging and comprehensive overview
of the principles, concepts, and methods of public relations. Its systematic approach combines fundamental concepts
with numerous real-life case studies, helping readers relate theory to actual practice. Special emphasis is given to ethics,
international public relations, and technology's growing impact on the field. Comprehensive and up-to-date, this bestseller shows how public relations plays a vital role in today's global economy and the public discussion of contemporary
issues. Designed for anyone interested in public relations, journalism, communication, and business.
Engaging Employees through Strategic Communication provides a detailed overview of employee communication and its
evolution as a tool to drive employee engagement and successful change management. Approaching the subject with the
philosophy that internal audiences are essential to the success of any strategic communication plan and business
strategy—particularly as they relate to driving change—Mark Dollins and Jon Stemmle give readers a working knowledge
of employee communication strategies, skills, and tactics in ways that prepare students for careers in this rapidly
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expanding field. Providing the tools necessary to evaluate the impact of successful employee communication campaigns,
they put theory and cutting-edge research into action with practical examples and case studies sourced from awardwinning entries judged as best-in-class by the International Association of Business Communicators (IABC), the Public
Relations Society of America (PRSA), PRWeek, and PRNews. The book is ideal for undergraduate and graduate
students in internal, corporate, or employee communication courses and will be a useful reference for practitioners who
want to understand how to carry out effective employee communication engagement and change-management
campaigns.
Cases in Public Relations Strategy draws on original, real-world case studies to provide students with a strategic
approach to meeting the needs of a client before, during, and beyond a campaign. Using the RACE (Research, Action
Planning, Communication, and Evaluation) model, students explore successful contemporary campaigns and evaluate
best practices in all major areas of public relations activity. This practical, client-oriented text shows students how to
systematically evaluate and adapt to the needs of a particular client—whether big or small, global or local, for-profit or
nonprofit—in order to launch the most effective campaign. Each case includes a brief introduction focused on
fundamentals and core competencies, and all cases have been carefully selected to present a wide range of client types.
In addition to the lessons from professionals in the case studies, a section on PR consulting and an appendix on
advancing your PR career give students the knowledge and skills they need for success in the field. Give your students
the SAGE edge! SAGE edge offers a robust online environment featuring an impressive array of free tools and resources
for review, study, and further exploration, keeping both instructors and students on the cutting edge of teaching and
learning. Learn more at edge.sagepub.com/stjohn.
Bartolomé de Las Casas was the first and fiercest critic of Spanish colonialism in the New World. An early traveller to the Americas who
sailed on one of Columbus's voyages, Las Casas was so horrified by the wholesale massacre he witnessed that he dedicated his life to
protecting the Indian community. He wrote A Short Account of the Destruction of the Indies in 1542, a shocking catalogue of mass slaughter,
torture and slavery, which showed that the evangelizing vision of Columbus had descended under later conquistadors into genocide.
Dedicated to Philip II to alert the Castilian Crown to these atrocities and demand that the Indians be entitled to the basic rights of humankind,
this passionate work of documentary vividness outraged Europe and contributed to the idea of the Spanish 'Black Legend' that would last for
centuries.
In this updated edition of the successful Public Relations Handbook, a detailed introduction to the theories and practices of the public
relations industry is given. Broad in scope, it; traces the history and development of public relations, explores ethical issues which affect the
industry, examines its relationships with politics, lobbying organisations and journalism, assesses its professionalism and regulation, and
advises on training and entry into the profession. It includes: interviews with press officers and PR agents about their working practices case
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studies, examples, press releases and illustrations from a range of campaigns including Railtrack, Marks and Spencer, Guinness and the
Metropolitan Police specialist chapters on financial public relations, global PR, business ethics, on-line promotion and the challenges of new
technology over twenty illustrations from recent PR campaigns. In this revised and updated practical text, Alison Theaker successfully
combines theoretical and organisational frameworks for studying public relations with examples of how the industry works in practice.
'This has always been the definitive text for PR in Australia. Public Relations: Theory and Practice is the complete companion for new and notso-new practitioners. I'll be keeping a copy on my bookshelf.' - Tracy Jones, FPRIA former president, Public Relations Institute of Australia
Public relations is a dynamic and rapidly growing field which offers a variety of career paths. Whether you're building the public image of an
organisation, developing news and social media strategies, or managing issues for a company or political party, you need strong
communication skills and a sound understanding of public relations processes. In this widely used introduction to professional practice,
leading academics and practitioners outline the core principles of public relations in business, government and the third sectors. They show
how to develop effective public relations strategies and explain how to research, run and evaluate a successful public relations campaign.
Drawing on a range of communication and public relations theories, they discuss how to work with key publics, using all forms of media for
maximum impact. It is richly illustrated with examples and case studies from Australia, New Zealand, Asia and other countries. Public
Relations has been substantially revised and includes newly written chapters on social media, tactics, integrated marketing communication,
risk and crisis communication, public relations history, corporate and investor public relations, and law, as well as a new glossary of
theoretical terms.
The second edition of Pitch, Tweet, or Engage on the Street offers a modern guide for how to adapt public relations strategies, messages,
and tactics for countries and cultures around the globe. Drawing on interviews with public relations professionals in over 30 countries as well
as the author’s own experience, the book explains how to build and manage a global public relations team, how to handle global crisis
communication, and how to practice global public relations on behalf of corporations, non-profit organizations, and governments. It takes
readers on a tour of the world, explaining how to adapt their campaigns for Asia-Pacific, Europe, the Middle East, the Americas, and SubSaharan Africa. Along the way, readers are introduced to practitioners around the globe and case studies of particularly successful
campaigns. This new edition includes updates to country profiles to reflect changes in each local context, as well as expanded coverage of
social media and the role of influencer engagement, and a brand-new chapter on global crisis communication. The book is ideal for graduate
and upper-level undergraduate public relations students, as well as practitioners in intercultural markets.
Public Relations Campaigns: An Integrated Approach introduces you to the process of creating public relations campaigns using a hands-on
approach that emphasizes the tools you will need when working in the industry. Authors Regina M. Luttrell and Luke W. Capizzo present real
examples and current case studies to help you develop practical skills for creating more effective PR campaigns. You are given multiple
opportunities to practice and build your skills throughout the book by learning how to incorporate the PESO model—Paid media, Earned
media, Social media, and Owned media. The PESO model helps students understand the importance of creating integrated campaigns that
coordinate PR efforts with both advertising and marketing. Key Features The book offers a timely focus on the PESO model and its use in
integrated campaigns, providing students with an understanding of today’s best practices in PR. Numerous case studies and exercises
throughout the book aid in a deeper understanding of how research, perspective, and insights can be leveraged in public relations
campaigns. Real-world information including sample PR plans with budgets prepare students for success in their future careers.
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This new edition continues to give students a foundation in the principles of digital audience engagement and data metrics across platforms,
preparing them to adapt to the quickly evolving world of digital media. It takes students through the processes of social listening, strategic
design, creative engagement, and evaluation, with expert insights from social media professionals. Thoroughly updated, this second edition
includes: • new strategies to guide students in the initial campaign planning phase • added content on influencers, social care teams, and
newsjacking • coverage of research evaluation, the implications of findings, and articulating the ROI • expanded discussion of ethical
considerations in campaign design and data collection and analysis. The book is suited to both undergraduate and post-graduate students as
a primary text for courses in social/digital media marketing and public relations or a secondary text in broader public relations and marketing
campaign planning and writing courses. Accompanying online resources include chapter reviews with suggestions for further resources;
instructor guides; in-class exercises; a sample syllabus, assignments, and exams; and lecture slides. Visit
www.routledge.com/9780367896201
Along with such traditional management tools as budgeting, HR, planning, and leadership, The Practice of Government Public Relations,
Second Edition demonstrates that the 21st-century government administrator needs new tools to address the changing context of
government communication. It provides public managers with an understanding of the uses of public relations as tools to advance the goals
of public agencies, including media relations, an informed public, public branding, listening to the citizenry, and crisis management. While no
manager can be an expert in all aspects of public administration, this book will help managers know what external communications tools are
available to them for advancing the mission and results of their agencies. The authors argue that government public relations activities can
serve three broad purposes: mandatory activities, which support governance; optional activities, which offer a pragmatic means of improving
policy outcomes, inputs, and impacts; and dangerous but powerful activities, which may serve political interests. The book focuses on
practitioners throughout the public sector, including the U.S. federal government, state and local governments, and public administrators
outside of the U.S. Several new chapters address the use of digital communications as social media and the resultant rapid diffusion of
information has transformed the responsibility, accessibility, and vulnerability of government communications. In addition, two new chapters
examine the topic of branding, its growing influence in the public sector, and how it can be used to connect with citizens and increase public
engagement. The Practice of Government Public Relations, Second Edition is designed to help government managers at various levels of
administration looking to specialize in public relations, those assigned to communications offices, and program managers seeking innovative
and cost-effective ways to implement their programmatic missions. It will also be of interest to students of publication administration who will
become the government workers of the future.
Public relation is the strategic management of information between an organization and public. It is the way by which businesses, government
agencies, or nonprofit organizations communicate with media and public. It uses topics of public interest and news. The main aim of public
relations is to provide specific information to the partners, public, investor, etc. It persuades them to maintain a favorable view about the
organization's leadership, its political decisions and products. It maintains relationship and communicates with an organization's target
audience, media and other opinion leaders, through media. Examples include newsletters, press releases and public appearances. Litigation
public relations manages the communication process during the course of adjudicatory processing. This book elucidates the concepts and
innovative models around prospective developments with respect to public relations. Different approaches, evaluations and methodologies on
public relations have been included in it. This book is a complete source of knowledge on the present status of this important field.
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Describes the principles of public relations practice. Explains the techniques used to carry out the principles. Defines the ethical
standards professionals should adopt.
This is the eBook of the printed book and may not include any media, website access codes, or print supplements that may come
packaged with the bound book. Updated in a 10th edition, Public Relations: Strategies and Tactics, Tenth Edition, clearly explains
to students the basic concepts, strategies, and tactics of today’s public relations practice. This comprehensive text is grounded in
scholarship and includes references to landmark studies and time-honored public relations techniques. The tenth edition
emphasizes the application of the Internet and social media for programs and campaigns.
Public Relations Leaders as Sensemakers presents foundational research on the public relations profession, providing a current
and compelling picture of expanding global practice. Utilizing data from one of the largest studies ever conducted in the field, and
representing the perspectives of 4,500 practitioners, private and state-run companies, communication agencies, government
agencies, and nonprofits, this work advances a theory of integrated leadership in public relations and highlights future research
needs and educational implications. This volume is appropriate for graduate and advanced undergraduate students in international
public relations and communication management, as well as scholars in global public relations, communication management, and
business. It is also intended to supplement courses in public relations theory, strategic communication, business management,
and leadership development.
First published in 2004. Routledge is an imprint of Taylor & Francis, an informa company.
Developed for advanced students in public relations, Cases in Public Relations Management uses recent cases in public relations
that had outcomes varying from expected to unsuccessful. The text challenges students to think analytically, strategically, and
practically. Each case is based on real events, and is designed to encourage discussion, debate, and exploration of the options
available to today's strategic public relations manager. Key features of this text include coverage of the latest controversies in
current events, discussion of the ethical issues that have made headlines in recent years, and strategies used by public relations
practitioners. Each case has extensive supplemental materials taken directly from the case for students' further investigation and
discussion. The case study approach encourages readers to assess what they know about communication theory, the public
relations process, and management practices, and prepares them for their future careers as PR practitioners. New to the second
edition are: 27 new case studies, including coverage of social media and social responsibility elements New chapters on corporate
social responsibility (CSR) and activism End-of-chapter exercises Embedded hyperlinks in eBook Fully enhanced companion
website that includes: Instructor resources: PowerPoint presentations, Case Supplements, Instructor Guides Student resources:
Quizzes, Glossary, Case Supplements
Primarily using PUBLIC RELATIONS Society of America award-winning cases, PUBLIC RELATIONS CASES, Ninth Edition,
presents a clear theoretical grounding in the major areas of public relations. Using the ROPE process model (Research,
Objectives, Programming, and Evaluation), the authors keep students focused on the strategic elements of exemplary
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communications campaigns. The case studies provide glimpses into best practices for public relations campaigns as recognized
by professionals in the field. The cases all use a strategic communications model, where clearly defined objectives are based on
sound research and good audience analysis, followed by creative tactics that are evaluated for their effectiveness. Important
Notice: Media content referenced within the product description or the product text may not be available in the ebook version.
Winner of the 2019 Textbook & Academic Authors Association’s The Most Promising New Textbook Award How can public
relations play a more active role in the betterment of society? Introduction to Strategic Public Relations: Digital, Global, and
Socially Responsible Communication prepares you for success in today’s fast-changing PR environment. Recognizing that
developments in technology, business, and culture require a fresh approach, Janis T. Page and Lawrence Parnell have written a
practical introductory text that aligns these shifts with the body of knowledge from which the discipline of public relations was built.
Because the practice of public relations is rooted in credibility, the authors believe that you must become ethical and socially
responsible communicators more concerned with building trust and respect with diverse communities than with creating
throwaway content. The authors balance this approach with a focus on communication theory, history, process, and practice and
on understanding how these apply to strategic public relations planning, as well as on learning how to create a believable and
persuasive message. Key Features Chapter-opening Scenarios capture your attention by discussing current PR challenges—such
as the Wells Fargo cross-selling, VW emissions cover-up, and P&G’s “Like a Girl” campaign—and thus frame the chapter content
and encourage active reading. At the end of the chapter, you explore various aspects of socially responsible communication to
“solve” the PR challenge. Socially Responsible Case Studies in each chapter illustrate the key responsibilities of a modern public
relations professional such as media relations, crisis communications, employee communications, applied communications
research, and corporate and government-specific communications. Each case features problem-solving questions to encourage
critical thinking. Social Responsibility in Action boxes feature short, specific social responsibility cases—such as Universals’
#NoFoodWasted, Nespresso in South Sudan, and Merck’s collaboration with AIDS activists—to highlight best practices and
effective tactics, showing the link between sound public relations strategy and meaningful social responsibility programs. Insight
boxes spark classroom discussion on particularly important or unique topics in each chapter. Personality Profile boxes will inspire
you with stories from PR veterans and rising stars such as the U.S. CEO of Burson-Marstellor, the Chief Communication Officer of
the United Nations Foundation, and the Executive VP at HavasPR.
-- THINK Currency. THINK Relevancy. THINK Public Relations. The engaging visual design of THINK Public Relations provides
an introduction to the field of public relations that successfully blends theory and practice in an easy-to-read format. Students are
introduced to exciting and innovative public relations campaign examples in the contract of relevant theory and core concepts that
they will need to succeed in the world of public relations. The authors offer a practical approach to the study of public relations and
emphasize competition and conflict management, while providing a concise, comprehensive overview of the profession. A better
teaching and learning experience This program will provide a better teaching and learning experience—for you and your students.
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Here’s how: Improve Critical Thinking—Questions and cases throughout the text encourage students to think critically about public
relations topics. Engage Students—An appealing visual design and real-world applications engage students in the material. Apply
Ethics— Feature boxes introduce readers to the important ethical and legal issues facing public relations practitioners today.
Designed to support the paradigm shift in media and communication, this book presents the basic tenets of strategic
communication and its foundational disciplines of advertising, public relations, and marketing communications. Drawing on the
latest research in the field, the text introduces students to the theories of strategic communication while at the same time outlining
how to apply them to everyday practice. To facilitate learning and tie concepts to practice, each chapter includes introductory focus
questions, a contemporary global case study, a career profile of a current practitioner, end-of-chapter discussion questions, and
features that highlight how research methods can be applied to strategic communication practice. Principles of Strategic
Communication is ideal as a core text for undergraduate students in strategic communication courses within media,
communication, marketing, and advertising programs. The accompanying online support material features chapter summaries,
useful links to examples of strategic communication in action, suggested further reading, and practice test questions. Instructors
will find an instructor’s resource manual that includes sample syllabi, class activities, lecture topics, and a test bank. Please visit
www.routledge.com/9780367426316.
Global movements and protests from the Arab Spring to the Occupy Movement have been attributed to growing access to social
media, while without it, local causes like #bringbackourgirls and the ice bucket challenge may have otherwise remained unheard
and unseen. Regardless of their nature – advocacy, activism, protest or dissent – and beyond the technological ability of digital
and social media to connect support, these major events have all been the results of excellent communication and public relations.
But PR remains seen only as the defender of corporate and capitalist interests, and therefore resistant to outside voices such as
activists, NGOs, union members, protesters and whistle-blowers. Drawing on contributions from around the world to examine the
concepts and practice of "activist," "protest" and "dissent" public relations, this book challenges this view. Using a range of
international examples, it explores the changing nature of protest and its relationship with PR and provides a radical analysis of the
communication strategies and tactics of social movements and activist groups and their campaigns. This thought-provoking
collection will be of interest to researchers and advanced students of public relations, strategic communication, political science,
politics, journalism, marketing, and advertising, and also to PR professionals in think tanks and NGOs.
Clearly explains the basic concepts, strategies, and tactics of today’s public relations practice Public Relations: Strategies and
Tactics uses real-world case studies and examples to explain the basic concepts and theory behind modern public relations
practice. This comprehensive text is grounded in scholarship and includes references to landmark studies and time-honored public
relations techniques. The writing is geared to undergraduates, and many colorful charts and photos are used to enhance major
concepts.
Reputation is becoming an imperative business function that influences strategic decisions including the direction of a business
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plan and how an organization should be communicating with its stakeholders and publics. It is crucial for an organization to
measure public relations outputs and outcomes as well as measuring established and developing relationships. Reputation
Management Techniques in Public Relations is a critical scholarly resource that examines public relations strategies, such as
employing media plans, determining communication channels, setting objectives, choosing the right promotional programs and
message strategies, budgeting and assessing the overall effectiveness of a company’s public relations strategy. Featuring
coverage on a broad range of topics, such as brand and customer communications, corporate social responsibility, and leadership,
this book is geared towards practitioners, professionals, and scholars seeking current research on reputation management.
Strategic Public Relations has been produced as a core book for what will become a series of second generation books treating
public relations as a new, and separate discipline which has strategic implications for the whole business. Written primarily for
senior executives and PR practitioners, Strategic Public Relations also serves students and young executives, covering such
topics as: corporate goals and strategies; marketing communications; financial public relations; employee and local community
relations; parliamentary and EU relations; building an international reputation; corporate advertising; sponsorship and media
relations; communications research and corporate responsibility. All of the 16 contributors to this book, in addition to being
recognised authorities in their fields, are senior practitioners. They will broaden your business horizons by showing you that
corporate relations, if done properly, will lead to improved efficiency, improved competitive performance and, ultimately, to greater
profit.
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