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The aim of this volume is to further develop the relationship between culture and manifold phenomena of creativity, innovation and
entrepreneurship in order to promote further and better understanding how, why, and when these phenomena are manifested themselves
across different cultures. Currently, cross-cultural research is one of the most dynamically and rapidly growing areas. At the same time,
creativity, inventiveness, innovation, and entrepreneurship are championed in the literature as the critical element that is vital not just for
companies, but also for the development of societies. A sizable body of research demonstrates that cultural differences may foster or inhibit
creative, inventive, innovative and entrepreneurial activities; and each culture has its own strengths and weaknesses in these regards. Better
understanding of cultural diversity in these phenomena can help to build on strengths and overcome weaknesses. Cross-cultural studies in
this field represent a comparatively new class of interdisciplinary research. This is a field where cultural, sociological, psychological, historical,
economic, management, technology and business studies closely intersect. In this book, a global team of researchers representing Europe,
Asia, and the Americas review, analyze, structure, systematize and discuss various concepts, assumptions, speculations, theories, and
empirical research which focus on the effect of national cultures on creativity, invention, innovation, and entrepreneurship. They argue that
national culture is not only an extremely important determinant of innovation and business development, but also demonstrate that some
aspects relating to these phenomena may be universal among all cultures, thereby identifying those factors that may easily be transferred
across cultures from those that are unique to their specific context.
Managing Academics contrasts three alternative perspectives of managing (professionalism, quality of worklife, prosocial identity) with the
dominant perspective of managerialism in higher education institutions. The intention of the contrast is to: (1) challenge the notion that
managing academics is a unitary, values-free process; (2) raise awareness of managing as a social process in which values and identity
questions resonate as issues of importance to managers and the managed; and (3) help academic-managers influence and balance “hybrid”
perspectives of managing and scholarship.
Organisational Behaviour: Core Concepts and Applications, 3rd Australasian Edition is the ideal text for a one–semester Organisational
Behaviour course. Fourteen concise, relevant and tightly focused chapters are designed to engage rather than overwhelm students, and the
highly visual presentation further enhances the text’s appeal. Numerous real–world examples throughout the text examine how organisations
in the Australian, New Zealand and Asian region are responding to contemporary business issues such as: The increasing focus on
sustainable business practices Employee stress and work/life balance Workforce flexibility and casualisation Generation Y and the ageing
workforce Skills shortages Globalisation Telecommuting Outsourcing Diversity in the workplace The ‘24/7’ nature of contemporary
communication technology, including social media Complemented by the latest research in the field, this text provides a thorough analysis of
contemporary organisational behaviour. (unflagged text)
www.wileydirect.com.au/buy/organisational–behaviour–core–concepts–and–applications–third–australasian–edition Wiley Direct
Tourism is the world’s fastest growing industry, and impacts globally upon ecology, economies, peoples, cultures and the built environment.
Development, therefore, must be sustainable and sympathetic in order to preserve the environment and culture it exploits. Despite
sustainable tourism being an area of considerable recent interest, there has been no synthesis of the diverse considerations of sustainable
tourism, and the language and terms particular to this subject. An important resource for researchers of tourism, this reference work defines
and explains terms associated with considering and preserving the environment, host peoples, communities, cultures, customs, lifestyles and
social and economic systems.
The first book on emotional intelligence (EI) written for nurses, this comprehensive resource delivers both the theoretical knowledge and
practical skills to improve patient outcomes. Authored by one of the foremost experts in EI and nursing, the text discusses the foundations of
EI and shows how EI skills can and should be applied to any practice setting in nursing. Using core concepts of EI and evidence-based
research, this publication discusses the implications of EI on key nursing challenges such as burnout, patient safety, staff retention, conflict
management, ethical decision-making, quality and safety, and wellness. Emotional Intelligence in Nursing addresses the application of EI
skills in various arenas of clinical practice and in advanced practice nursing roles. Each chapter contains one or two case studies featuring a
nurse or care team at a crossroads event. Sometimes the clinicians in the case studies use EI skills; sometimes they do not. The case study
is then analyzed through the lens of the four basic EI abilities, highlighting key practical takeaways for the reader to absorb and incorporate
into their own practice to provide better care for themselves, their care team, and their patients. Key Features: Demonstrates how the
implementation of EI results in superior patient outcomes Provides a foundation in EI concepts and demonstrates its application in a variety of
nursing practice settings Discusses implications of EI for teaching, burnout/thriving, staff retention, conflict management, and ethical
considerations Presents real-life scenarios through case studies Address the needs of all nurses, from students to educators, from new
nurses to nurse executives
A solid theoretical framework, thoroughly integrated with research, should provide students with invaluable insight into application in the real
world and there is a framework for analyzing national culture which can also be applied to other cultural spheres - regional, industry,
corporate and functional/professional - providing students with an understanding of how any business encounter represents the interaction of
several cultural spheres. Case studies are drawn from around the world.
With the changing expectations of consumers, employees and regulators, being best in the world is no longer enough. Businesses are now
also expected to be best for the world: to be socially and environmentally responsible, sustainable and ethical. Based on the idea that
strategic CSR offers the most holistic and effective approach to corporate social responsibility, the author presents the key concepts, theories
and philosophical approaches to CSR, along with the practical tools needed to implement this knowledge in the real world. The book is split
into three parts; the first part provides the theoretical background of CSR, the second part examines various CSR approaches and how they
can be implemented, and the third part discusses measuring and communicating CSR. New this this edition is also a chapter titled ‘The S in
CSR: Social and Global Issues’. Each chapter contains questions for reflection & discussion, exercises, and case studies from globally
recognised brands such as Ben & Jerry?s, Google, H&M, Johnson & Johnson, Nestlé, Patagonia, Puma, Unilever and Whole Foods. The
book is complemented by chapter specific lecturer PowerPoint slides, a draft syllabus and an instructor’s manual. Suitable reading for
students on Corporate Social Responsibility modules.
International Macroeconomics for Business and Political Leaders explains the fundamentals of international macroeconomics in a very
efficient and approachable text. It explores key macro concepts such as growth, unemployment, inflation, interest, and exchange rates.
Crucially, it also examines how these markets are interconnected so that readers will fully understand why economic, political, and social
shocks to nations, such as the United States, China, Germany, Japan, and Brazil, must be evaluated in the context of all three
macroeconomic markets: goods and services, credit, and foreign exchange. This book is as relevant and useful to individuals who have
successfully taken and passed a Principles of Economics course, or more, as it is to those who have never taken any economics in high
school or college but are motivated to understand the way international economies act and react. It uses an innovative approach to teach
supply and demand principles, without using graphs, so as to be understandable and accessible to any interested reader or audience. This is
not a theory-for-theory’s-sake textbook but a practice-oriented, common-sense approach to explaining international macroeconomics which
quickly connects readers to real world events.
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Whether leading a small team or a multinational corporation, within the public or private sector, a thorough understanding of the
theory and best practice of leadership is essential. Leadership: Regional and Global Perspectives provides a fresh approach to
leading in contemporary business environments. The theory component is complemented by a focus on strategic application. Each
chapter features case studies highlighting the practical application of key concepts by organisational leaders in the Australasian
region. Case studies at the end of each chapter provide a more nuanced analysis of the theory, while accompanying questions
encourage students to think critically. Learning is further supported through the inclusion of learning objectives, key terms, further
readings and review questions. An extensive bank of web resources is available to lecturers to support their teaching. Written by
an expert team of academics from across Australia, Leadership gives students the tools they need to navigate their leadership
journey.
Cloud Systems in Supply Chains explores the risks that could face supply chain firms if their implementation of cloud systems is
not carefully managed or if not appropriately selected and supported. This volume aids supply chain firms in ensuring that their
cloud system activities are positioned to assist and sustain their competitive advantages.
Companies know how to meet the demands of shareholder value: years of managerial excellence testify to this achievement.
Many also know how to create stakeholder value – through traditional approaches such as CSR and philanthropy which
predictably lead to trade-offs and added costs. What remains elusive is discovering is how to meet both shareholder and
stakeholder requirements in the core business – without mediocrity and without compromise – creating value for the company that
cannot be disentangled from the value it creates for society and the environment. What if sustainability was embedded into the
DNA of your organization? How can you incorporate environmental, health and social value into its very core? Many companies,
despite their best intentions, "bolt on" sustainability as an afterthought to their core strategies. They trumpet green initiatives and
social philanthropy which lie at the margins of the business, with symbolic wins that inadvertently highlight the unsustainability of
the rest of their activities. Today's ecological and social pressures require a different business response – one that existing
strategy frameworks fail adequately to address. In Embedded Sustainability, authors Chris Laszlo and Nadya Zhexembayeva
explain and predict how companies can better leverage global challenges for enduring profit and sustained growth. They introduce
the marquis concept of embedded sustainability: the incorporation of environmental, health, and social value into the heartbeat of
the product life-cycle with no trade-off in price or quality – no social or green premium. This book helps readers to comprehend and
implement the notion of embedded sustainability. At its best, embedded sustainability is invisible, similar to quality. In addition to
delivering socially and environmentally conscious products for consumers, it is capable of considerably motivating employees.
Most of all, it enables smart companies to create even more value for both their shareholders and stakeholders.
The most practical leadership textbook on the market, EFFECTIVE LEADERSHIP 5E International Edition, uses a unique threepronged approach to teach leadership concepts and theory, and takes students to the next level by developing their competencies
in applying the concepts and development leadership skills they can immediately start using in their personal and professional
lives. The authors combine traditional theory with cutting-edge leadership topics in a concise presentation that is packed with realworld examples. The text constantly puts the student in the leadership role engaging them in applying the concepts, as well as
providing step-by-step behavior models for effectively handling leadership functions. EFFECTIVE LEADERSHIP 5E International
Edition's innovative three-pronged approach provides the greatest array and quality of learning opportunities.
Data analysis is an important part of modern business administration, as efficient compilation of information allows managers and
business leaders to make the best decisions for the financial solvency of their organizations. Understanding the use of analytics,
reporting, and data mining in everyday business environments is imperative to the success of modern businesses. Business
Intelligence: Concepts, Methodologies, Tools, and Applications presents a comprehensive examination of business data analytics
along with case studies and practical applications for businesses in a variety of fields and corporate arenas. Focusing on topics
and issues such as critical success factors, technology adaptation, agile development approaches, fuzzy logic tools, and best
practices in business process management, this multivolume reference is of particular use to business analysts, investors,
corporate managers, and entrepreneurs in a variety of prominent industries.
Organisational Behaviour 6e and its rich suite of digital educational resources leads the market in this exciting field. Now in its sixth
edition, the engaging text has been developed to satisfy the evolving needs of learners and academics with its offerings of
contemporary theory and research, real-world examples, learning resources and visually stimulating design. CONTEMPORARY
AND INFORMED New and updated discussions of current theories and practice that encourage critical analysis Features that
reinforce the text's Asia-Pacific focus as well as its global orientation RELEVANT AND ENGAGING New OB Insight and OB Ethics
features New and revised chapter opening vignettes New end-of-chapter and holistic case studies help students practise their
diagnostic skills and apply OB concepts Updated OB by the Numbers features highlight interesting survey results ENABLES
EFFECTIVE LEARNING Organisational Behaviour 6e is recognised for its up-to-date content presented in a clear, focused,
accessible and thought-provoking style that enables learners to link theories with real-world practices.
In order to strive for a competitive advantage in their industry, organizations have begun achieving innovation through knowledgedriven learning models to ensure that organizational activities are efficient and effective. Learning Models for Innovation in
Organizations: Examining Roles of Knowledge Transfer and Human Resources Management provides relevant theoretical
frameworks and empirical research findings to enhance knowledge management and learning competencies for organizational
activities. This book offers assistance and guidance to managers and professionals of innovation firms, learning organizations, and
other work communities through tools, techniques, and strategic suggestions for improvement.
From one of Canada's best loved children's writers comes the enthralling tale of a brave young girl caught up in the American
Revolutionary War. It is 1777 and Phoebe Olcott is thrown headlong into the horrors of war when her beloved cousin Gideon is
hanged for being a British spy. When she finds a message left by Gideon containing the names of Loyalist families to be protected
by the King's army, Phoebe knows she must deliver the message to the general at Fort Ticonderoga. She sets out into the
wilderness and soon meets up with Jem, a young Loyalist travelling to the safety of British Canada. As they travel across the
country facing rebel guns, wild animals and worse, Phoebe and Jem discover they have a growing attraction for each other. But
her own mission cannot be ignored and Phoebe once again finds herself alone, freezing and near death before she is reunited
with Jem on the shores of Lake Ontario.
Differentiate yourself in a competitive marketplace with SUPERVISION: CONCEPTS AND PRACTICES OF MANAGEMENT, 13E. A blend of
traditional management concepts and emerging insights, the text draws from the authors' firsthand business experience to deliver the
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leadership skills hiring managers want but rarely find in new recruits. This comprehensive single source for supervisory management
expertise addresses the most critical challenges in business today, including globalization, economic turbulence, transitional and temporary
workers, virtual employees, technology, outsourcing, and downsizing. Hands-on and practical, the text complements chapter readings with
skill-building techniques and captivating video cases from well-known organizations, letting you experience supervisory roles yourself. Special
attention to diversity and ethics also helps you develop a better sense of life beyond the classroom and enhances the text's extensive
coverage of communication, decision making, conflict resolution, and other essential supervisory skills. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook version.
What are the effects of conflict between home and work? Does work stress affect those who live with you? In the rapidly changing modern
work environment, time pressures seem ever increasing and new technology allows work to be conducted any time and anywhere. These are
just two of the factors that make it more and more difficult for working men and women to integrate work and home life. Consequently, there
is a need for flexible and innovative solutions to manage the work-home interface. Work-Life Balance: A Psychological Perspective presents
up-to-date information on work-home issues, including the latest research findings. The book’s emphasis is strongly psychological, with a
focus on practical solutions, and includes chapters which deal with psychological issues such as the conflict between work and family, how
work stresses may affect partners, and recovery from work. It also includes sections on legal issues, as well as examples of initiatives being
implemented by leading employers. Contributors are drawn from the leading researchers in their fields and reflect the international character
of the current challenges facing employers and employees. Its practical focus and innovative approach make this an essential book for
managers, HR professionals and organizational psychologists, as well as students in these disciplines. The theoretical basis and research
focus mean the book will also be invaluable for researchers investigating workplace issues.
Dr Pechlaner and Dr Innerhofer, the editors of Competence-Based Innovation in Hospitality and Tourism, argue that the industry operates
within highly challenging and competitive environments. Changing environmental and market conditions continually force hotel businesses
and service providers to offer their customers new and modified products and services, in order to remain competitive; those which respect
value perceptions of markets and sustainable stakeholder reactions. This then raises the question of how innovations within this industry
must be developed in order to achieve competitive differentiation. The book demonstrates that the development and analysis of successful
innovation strategies should integrate the resource-based view and its advancements, the competence-based view, as well as the dynamic
capabilities approach and the relational view. Resource-based strategic management approaches view the firm as a bundle of resources and
competences. They point to the importance of firm-specific resources and competences in explaining variations in competitive positions and
performance differentiation between companies. The challenge of hospitality and tourism is to develop resources and competences that drive
innovations. This book will serve to advance the status quo of tourism research literature by combining innovation theories with network
theories and tourism and destination development, by illustrating the development of cooperative competences and innovations in tourism
and by showing, in a tailored way, how the challenge of the development of resources and competences that drive innovations in tourism can
be managed.
McShane Organisational Behaviour 5e and its rich suite of digital educational resources leads the market in this exciting field of knowledge.
The 5th edition continues to develop its content and writing style to satisfy the evolving needs of learners and academics. It is sure to engage,
excite and ignite interest and discussion with a rich offering of contemporary theory and research, real-world examples, learning resources,
and visually stimulating design. Organisational Behaviour is a valuable companion for everyone who wants to learn about and deeply
understand what goes on in organisations. This book is recognised for its up-to-date content presented in a clear, well-focused, accessible
and thought-provoking style that enables learners to link theories with real-world practices.
Organisational Behaviour on the Pacific Rim is highly regarded as an engaging, relevant and user-friendly text, winning an Australia Tertiary
Teaching and Learning award in its previous edition. This thoroughly researched text has strong coverage of contemporary topics. It includes
new and updated descriptions of current theories and practices, new case studies, boxed features, and OB news from around the world.
Interesting and thought-provoking real-world examples throughout the text illustrate concepts and motivate students to engage with the
book's content. The book maintains a strong Pacific Rim focus while simultaneously presenting OB practices and anecdotes of international
significance. This book is written in clear, accessible language. It has been commended for linking learning with work-related behaviour, for
its focus on essential concepts, and for its smooth transition from theory to practice.
This edition continues to be both relevant and engaging while providing clear explanations of emerging OB theories and concepts. A range of
practical examples prepare students for the changing global business environment. Individual, Team and Organisational processes taking
into account self-concept, social networking and the need for creativity in organisations, as well as considering the business-wide issues
including sustainability and business ethics, are covered in depth. Numerous real-life anecdotes are spread throughout the book illustrating
how adopting a global mindset has become an important employee characteristic in this increasingly interconnected world. The book
maintains a strong Pacific Rim focus while simultaneously presenting OB practices and anecdotes of international significance. This book
pioneers the view that OB is not just for managers; it is relevant and valuable to anyone who works in and around organizations.
Leaders can shape an organisation through their behaviours and their vision. If an organisation lacks a clear vision or there is disengagement
by the leadership team, then the results can be disastrous. In such circumstances change is needed. When change is needed, the value of
safety can become a change agent. From the disciplines of leadership and safety comes the emerging topic of safety leadership. Through
safety leadership, workplace challenges can be rectified and the desired behaviours reinforced. These challenges can span from a lack of
leadership engagement, poor safety performance, complacency or lack of safety ownership. Understanding how safety leadership differs
from other leadership theories can give you a competitive edge which is not solely based upon financial quotas, but instead based upon the
moral code of ensuring the health and well-being of your employees. This book goes beyond mere safety slogans or anecdotal stories that
relate to safety leadership. Instead an empirical and research-based approach will be shared which can help improve the overall culture of an
organisation as well as the safety of employees. Tools, case studies, theories and practical applications will be shared which can help create
the blueprint for organisational change that you seek. Even when things are working well, constant innovation and adoption of best practices
can help companies go from good to great and leave a lasting legacy for employees and customers alike. Detailing the mechanics of safety
leadership, this book will drive the change and results you want.
Seminar paper from the year 2015 in the subject Business economics - Personnel and Organisation, grade: 1,0, University of Queensland,
course: Managing Organisational Behaviour, language: English, abstract: Die Seminararbeit betrachtet die Suizide, die 2010 von jungen
Mitarbeitern des Apple Zulieferers Foxconn begangen wurden. Unter Aspekten einer globalen Supply Chain und wirtschaftsethischen
Richtlinien, wird erörtert, inwieweit Apple selbst zu den tragischen Vorfällen beigetragen hat.
The IAAP Handbook of Applied Psychology, an up-to-date and authoritative reference, provides a critical overview of applied psychology from
an international perspective. Brings together articles by leading authorities from around the world Provides the reader with a complete
overview of the field and highlights key research findings Divided into three parts: professional psychology, substantive areas of applied
psychology, and special topics in applied psychology Explores the challenges, opportunities, and potential future developments in applied
psychology Features comprehensive coverage of the field, including topics as diverse as clinical health psychology, environmental
psychology, and consumer psychology
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The Seventh Edition ofCanadian Organizational Behaviouris truly a "new and improved" McShane: new trim size, fresh new design, new coauthor, reorganized table of contents, improved examples, and even enhanced readability.The McShane brand is known for its cutting edge
research and scholarship, recognized for its "for Canadians, by Canadians" approach to content, and respected for its firm anchoring of
Canadian material within a global context. No other OB book offers the kind of comprehensive coverage in such an accessible, readable
format. Canadian Organizational Behaviour continues to lead the way as the most innovative OB text on the market. McShane was the first
OB textbook to include topics such as workplace emotions, appreciative inquiry, social identity theory, future search events, virtual teams,
workaholism, and emotional intelligence. The innovation continues in the seventh edition with new and expanded coverage of topics such as
employee engagement, resilience, four-drive theory, blogs and wikis, psychological harassment, learning orientation, Schwartz's values
model, and separating socioemotional from constructive conflict.The pedagogical features have been completely overhauled to speak to new
and emerging topics in OB worldwide, including the opening vignettes, the photo essays in each chapter, and many of the end-of-chapter
exercises and end-of-part cases.
The fourth edition of Organisational Behaviour: Emerging Knowledge, Global Insights continues to be both relevant and engaging while
providing clear explanations of emerging OB theories and concepts. A range of practical examples prepare students for the changing global
business environment.Individual, Team and Organisational processes taking into account self-concept, social networking and the need for
creativity in organisations, as well as considering the business-wide issues including sustainability and business ethics, are covered in depth.
Numerous real-life anecdotes are spread throughout the book illustrating how adopting a global mindset has become an important employee
characteristic in this increasingly interconnected world.Interesting and thought-provoking real-world examples throughout the text illustrate
concepts and motivate students to engage with the book's content. The book maintains a strong Pacific Rim focus while simultaneously
presenting OB practices and anecdotes of international significance.Organisational Behaviour: Emerging Knowledge, Global Insights
pioneers the view that OB is not just for managers; it is relevant and valuable to anyone who works in and around organisations.
The implementation of effective decision making protocols is crucial in any organizational environment in modern society. Emerging
advancements in technology and analytics have optimized uses and applications of decision making systems. Decision Management:
Concepts, Methodologies, Tools, and Applications is a compendium of the latest academic material on the control, support, usage, and
strategies for implementing efficient decision making systems across a variety of industries and fields. Featuring comprehensive coverage on
numerous perspectives, such as data visualization, pattern analysis, and predictive analytics, this multi-volume book is an essential reference
source for researchers, academics, professionals, managers, students, and practitioners interested in the maintenance and optimization of
decision management processes.
An innovator in contemporary thought on economic and political development looks here at decline rather than growth. Albert O. Hirschman
makes a basic distinction between alternative ways of reacting to deterioration in business firms and, in general, to dissatisfaction with
organizations: one, “exit,” is for the member to quit the organization or for the customer to switch to the competing product, and the other,
“voice,” is for members or customers to agitate and exert influence for change “from within.” The efficiency of the competitive mechanism,
with its total reliance on exit, is questioned for certain important situations. As exit often undercuts voice while being unable to counteract
decline, loyalty is seen in the function of retarding exit and of permitting voice to play its proper role. The interplay of the three concepts turns
out to illuminate a wide range of economic, social, and political phenomena. As the author states in the preface, “having found my own
unifying way of looking at issues as diverse as competition and the two-party system, divorce and the American character, black power and
the failure of ‘unhappy’ top officials to resign over Vietnam, I decided to let myself go a little.”
This timely book offers the why, how and what of a purpose-driven university, utilising cases, research, concepts and a framework which can
be implemented in any university interested in making a difference. This book tells the stories of purpose-driven universities and other
organisations.
While many advances have been made in understanding the complexity of manufacturing and production engineering, the social and
organizational context remains problematic due to the abstract nature of leadership and diverse personnel. Interdisciplinary perspectives to
increase knowledge and understanding of engineering management and related processes are necessary in the industry. Enhancing
Competitive Advantage With Dynamic Management and Engineering is an essential reference source containing scholarly research on the
relevant theoretical frameworks and the latest empirical research findings of strategic administration in engineering. It also explores how to
better merge, interrelationship organizations, management, and employee needs in order to increase efficiency, productivity, and profitability.
Featuring coverage on a broad range of topics such as business process orientation, diversity management, and enterprise architecture, this
book provides vital research for managers, researchers, engineers, and other professionals within engineering and production management.
Principles of Comparative Politics offers the most comprehensive and up-to-date introduction to comparative inquiry, research, and
scholarship. In this thoroughly revised Third Edition, students now have an even better guide to cross-national comparison and why it
matters. The new edition retains a focus on the enduring questions with which scholars grapple, the issues about which consensus has
started to emerge, and the tools comparativists use to get at the complex problems in the field. Among other things, the updates to this
edition include a thoroughly-revised chapter on dictatorships that incorporates a discussion of the two fundamental problems of authoritarian
rule: authoritarian power-sharing and authoritarian control; a revised chapter on culture and democracy that includes a more extensive
examination of cultural modernization theory and a new overview of survey methods for addressing sensitive topics; a new section on issues
related to electoral integrity; an expanded assessment of different forms of representation; and a new intuitive take on statistical analyses that
provides a clearer explanation of how to interpret regression results. Examples from the gender and politics literature have been incorporated
into various chapters, the Problems sections at the end of each chapter have been expanded, a! nd the empirical examples and data on
various types of institutions have been updated. Online videos and tutorials are available to address some of the more methodological
components discussed in the book. The authors have thoughtfully streamlined chapters to better focus attention on key topics.

Does the following person sound familiar? .He/she works inside many of Australia's businesses and corporations.He/she
intimidates fellow workers.He/she exhibits impulsive behaviour..He/she demonstrates a lack of remorse.He/she is glib
and superficially charming.Who is he/she? Workplace psychopaths exist in a variety of workplaces. They are individuals
who manipulate their way through life and leave an indelible mark on both their victims and society. They are destructive
men and women - cunning, self-centered, ruthless and terrifying. They make working life a living hell for many of us.
What motivates these individuals? How can you protect yourself from these monsters' who hide behind a veneer of
respectability? Working With Monsters provides a fascinating insight into the mind of the workplace psychopath. Drawing
on his studies and research in forensic psychology, and experience in criminal profiling for law enforcement agencies as
well as corporations experiencing difficulties with an employee, Dr John Clarke shows you how to recognise and manage
a workplace psychopath within your midst. Don't be a victim - be wise to their tricks!
This book propagates the argument that innovation is heavily influenced by learning, which in turn is driven by
knowledge. This means that extensive knowledge (as a basis for good knowledge management) is necessary for
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learning that is suitable for innovation. Since previous studies have not paid enough attention to determining which types
of knowledge can be suitable or defective, this book serves to fill the void through a number of well-written articles by
some of the most renowned and respected names in the fields of knowledge management, learning and innovation. From
Knowledge Management to Learning Organisation to Innovation offers readers the chance to further enhance their
understanding of the knowledge management and learning practices that are relevant to organizational activities. This
volume is also designed to alert the management of all organisations to the risks that they could face if the innovation
process is not carefully managed. It is particularly unique because of the assistance it offers to companies in avoiding
exposing themselves to unnecessary problems should they not ensure that appropriate knowledge and learning
processes have taken place.
The sixth edition of Organisational Behaviour inherits the rich legacy of the previous editions that have proved to be a
boon for the seekers looking to enhance their knowledge and be a step ahead of their peers. The insightful text,
examples that are deeply embedded in reality, and unique pedagogical features, combined with the vast experience of its
authors in the field of management brings forth a product that stands tall in the market. Contemporary and Informed This
learning resource presents the new trends, contemporary theories and research that encourages the reader to delve
deeper in the content to better understand the current scenario in the discipline. The Asia-pacific focused approach is
evident in all the latest and updated content presented in this edition. Relevant and Engaging In our quest to offer most
relevant study matter, it is made sure that we know the pulse of the market. To this reason, this edition offers updated
case studies accompanying each chapter and presence of OB Insight and OB Ethics makes sure that students get a
unique viewpoint to the world of management. The feature, OB by the Numbers that presents survey results of the topics
discussed, gives a unique flavour to each chapter. Inclusion of various chapter-end practice modules will further feed and
engage the curious minds. Enables Effective Learning This book and its vast array of digital resources, offer
incomparable learning opportunity to the students and academics alike. One stands to gain from the up-to-date content
presented in a clear, concise, and lucid manner. Mc-Graw Hill’s breakthrough digital platforms and the knowledge they
offer, make this product a must buy and a must read.
"Essentials of Services Marketing delivers streamlined coverage of services marketing topics with an exciting global
outlook. With its visual learning aids and clear language, students read less to learn more. For undergraduate services
marketing courses."--Publisher's website.
Describes organisational behaviour theories and concepts in the context of emerging workplace realities in Australia,
New Zealand, Asia and neighbouring Pacific Rim countries. Includes CD-ROM and Maxmark card which gives students
access to online test bank.
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