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Take Your Skin to the Next Level with This Guide to Korean Skin Care “This
book feels like talking with a trusted friend, one so generous with practical advice
and wisdom. I wish our Dermatology textbooks had chapters like these!” ?Dr.
Erin Tababa-Santos, creator of The Nerdy Derma #1 New Release in Massage
and Skin Ailments Have you always longed for that fresh, glowing, no-makeup
look? With this step-by-step guide to Korean skincare routines, anyone can attain
healthy skin. But Skincare for Your Soul takes it one step further?it guides you to
a place where skincare is also self-care. The Korean skin care journey. As much
as we’d like, glowing, clear skin doesn’t happen overnight. But there is beauty in
the process?not just the results. Author Jude Chao links skincare to self-care
culture, giving readers a practical guide to developing an ideal skincare routine
and using it to help manage stress, anxiety, and depression. The Korean
skincare routine invites us to look at our skincare not only as a way to reduce
lines and wrinkles or clear up breakouts, but as a tool for developing our self-care
habits. Steady improvement is the goal. Photoshopped perfection is neither
realistic nor a healthy goal. What matters is caring for our mental health and
building our self-esteem by intentionally taking time each day to give our skin
some love. But it starts with changing how we view skincare and developing a
routine that fits our personal needs and goals, and Chao helps you do that. Dive
into Chao’s book on K-beauty and discover: • An easy-to-follow, step-by-step
guide to skincare • A clear breakdown of skincare products (not brands), and
pros and cons to help customize your routine • How Korean skin care can be a
reliable and effective mental health management tool • Tips for avoiding common
types of exploitative and manipulative beauty marketing If you enjoyed books like
The Little Book of Skin Care, The Skincare Bible, or Glow from Within, you’ll love
Skincare for Your Soul.
How do you turn website visitors into customers? Conversion Optimization offers
practical advice on how to persuade visitors to make a buying decision -- without
driving them away through data overload or tedious navigation. You'll learn how
to use marketing principles, design, usability, and analytics on your site to
increase your buyer-to-visitor ratio, whether you're involved with marketing or
designing a large ecommerce site, or managing a modest online operation.
Based on the authors' broad experience in helping businesses attract online
customers, this book addresses every aspect of the process, from landing visitors
to finalizing the sale. You'll learn several techniques for blending successful sales
approaches with the particular needs of the people you want to attract. Are you
ready to do what it takes to get a double-digit conversion rate? Explore case
studies involving significant conversion rate improvements Walk through different
stages of a sale and understand the value of each Understand your website
visitors through persona creation Connect with potential customers and guide
them toward a conversion Learn how to deal with FUDs -- customer fears,
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uncertainties, and doubts Examine the path that visitors take from landing page
to checkout Test any change you make against your original design "The Web is
unique in its ability to deliver this almost improbable win-win: You can increase
revenue AND make your customers happy. Yet most websites stink. Worry not,
Khalid and Ayat to the rescue! Buy this book to follow their practical advice on
how to create high converting websites that your visitors love."--Avinash Kaushik,
author of Web Analytics 2.0 and Web Analytics: An Hour A Day (both Sybex)
How did she turn a side hustle into a game-changing business, and at the same
time, achieve happiness and fulfillment in her life? For Charlotte, it all came down
to one thing-jeong. One of the most important Korean cultural values, jeong is a
feeling of loyalty and of strong emotional connection to people and places. It
goes deeper than love and friendship and grows stronger with time. In South
Korea, jeong is critical for success in every facet of daily life, from cultivating
hobbies to developing careers and relationships. In The Little Book of Jeong,
Charlotte shares how jeong changed her own trajectory in life, landing her a job
opportunity in Seoul and giving her the fuel she and her husband Dave needed to
launch a ground-breaking digital skin care platform and skin care line. A personal
story that centers around the deep bond she built with Korea, Charlotte reveals
how jeong can radically change our relationships with our loved ones, our work,
and the world around us, and challenges us to cultivate jeong in our own lives.
Not long ago, wearing real fur was a signal of wealth and status. Now, it’s a
signal of ignorance. Thanks to luxury rental and resale services, these days
anyone can walk around in a Gucci belt. But not everyone knows that Rimowa
dropped a new suitcase or who made their food and clothes. Wokeness is a
modern class distinction. For the longest time, brands have operated according
to the Veblen logic that status is linked to wealth and desirability to price. Now
they have the opportunity to flip the script of aspiration and link worth and values
to their success. Aimed at marketers, entrepreneurs, and advertising
professionals, this book is full of analysis, examples, and tools of how to use the
modern aspiration economy to shift a brand narrative and competitive strategy,
create and distribute brand symbols, and ensure that a brand’s products and
services create both monetary and moral value.
*A Publishers Weekly Best Book of 2018* *A Bustle Best Nonfiction Book of
2018* *One of Chicago Tribune's Favorite Books by Women in 2018* *A Self
Best Book of 2018 to Buy for the Bookworm in Your Life* By the acclaimed critic,
memoirist, and advice columnist behind the popular "Ask Polly," an impassioned
collection tackling our obsession with self-improvement and urging readers to
embrace the imperfections of the everyday Heather Havrilesky's writing has been
called "whip-smart and profanely funny" (Entertainment Weekly) and "required
reading for all humans" (Celeste Ng). In her work for New York, The Baffler, The
New York Times Magazine, and The Atlantic, as well as in "Ask Polly," her advice
column for The Cut, she dispenses a singular, cutting wisdom--an ability to
inspire, provoke, and put a name to our most insidious cultural delusions. What If
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This Were Enough? is a mantra and a clarion call. In its chapters--many of them
original to the book, others expanded from their initial publication--Havrilesky
takes on those cultural forces that shape us. We've convinced ourselves, she
says, that salvation can be delivered only in the form of new products, new
technologies, new lifestyles. From the allure of materialism to our
misunderstandings of romance and success, Havrilesky deconstructs some of
the most poisonous and misleading messages we ingest today, all the while
suggesting new ways to navigate our increasingly bewildering world. Through her
incisive and witty inquiries, Havrilesky urges us to reject the pursuit of a shiny,
shallow future that will never come. These timely, provocative, and often hilarious
essays suggest an embrace of the flawed, a connection with what already is, who
we already are, what we already have. She asks us to consider: What if this were
enough? Our salvation, Havrilesky says, can be found right here, right now, in
this imperfect moment.
"Teaching small business management courses is exciting, but it can also be
quite challenging. Some students take courses in small business management
because they want to start and run their own firm someday. For other students,
the idea of having their own business is appealing, even though they know they
prefer to have a regular job after they graduate. Yet other students may find
themselves in a small business management course when looking for an
interesting elective to take. Most college students have very little experience
actually managing a business. Some students, however, have grown up in a
small business where they saw one or both parents (and sometimes,
grandparents) work hard in the business. In other words, there are few
similarities in how much students know and care about small firms. My goal in
writing this text is to encourage student learning and engagement with small
business, regardless of differences in students' motivations and reasons for
signing up for this course"-From François Nars, one of the most respected and imitated cosmetics designers
in fashion today, comes a totally new, revolutionary instruction manual on
makeup for today’s woman. Established in 1994 by renowned cosmetics
designer François Nars, NARS Cosmetics is one of the most recognizable and
coveted cosmetics and skin-care brands, with a huge international following.
Nars’s visionary approach to makeup and innovation within the industry has
forever changed the face of beauty. Here Nars combines his expertise in makeup
and photography to create a makeover manual that transforms the application of
makeup into the ultimate form of self-expression. The book celebrates Nars’s
unrivaled vision as a makeup artist, providing visual and textual narratives of his
cosmetic process, inspiring readers to re-create his lessons on their own, and
featuring examples of the newest, freshest looks and color palettes popular
today. Employing Nars’s own before and after makeover photographs of a
variety of models of all different ages, races, and skin tones—and combining these
images with the designer’s instructional sketches on transparent overlays—this
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volume is the definitive do-it-yourself guide for anyone interested in the
transformative power of cosmetics.
Straight-talking advice from the Skincare Queen Caroline Hirons is the authority
in skincare - and for the first time, she's sharing her knowledge with the world.
With over 100 million views of her blog and over 13 million views of her YouTube
videos, she cuts out the jargon, tells you want you do and don't need, and is
finally going to get the nation off face wipes for good! Skincare is the go-to book
for people of all ages and skin types who want to feel and look fantastic. It
explains the facts, the myths and the best way to get good skin - on any budget.
With everything from Caroline's signature cheat sheets, simple tips and tricks to
glow (inside and out!) understanding ingredients lists, and advice on how to
choose the products that are right for you, this is the ultimate guide to healthier,
brighter skin.
This 1971 text is the second of a three-volume commentary on Horace's literary
epistles. The core of the book is a critical text of the Ars Poetica with a
commentary on the poem. The complete three-volume commentary constitutes
one of the fullest on Horace's critical writing.
This edition of well over 50,000 entries not only updates its predecessor but
considerably increases the coverage of Latin America and Eastern Europe. I
have been aided in this work by two colleagues at Glasgow University Library, Dr
Lloyd Davies and Barbara MacMillan, and in general revision by Kate Richard.
Close on 20% of the text has been altered. The equivalences, introduced into the
last edition, linking acronyms in different languages for the same organization,
have been extended. New to this edition is the cross-referencing between a
defunct organization and its successor. Otherwise the policies adopted in
previous editions have been retained: strictly local organizations are omitted, but
the subject scope includes activities of all kinds; the country of origin of a national
organization is given in brackets, unless it is the home country of the title
language or can be readily deduced from the title itself. Acronyms of parent
bodies of subsidiary organizations are also added in brackets. A select
bibliography guides the reader to specialist works providing more detailed
information. Particularly at a time of such widespread political change affecting
organizational structures in so many countries, it is impossible to ensure
complete up-to-date accuracy in a work of this kind. Readers are earnestly
invited to inform me of any errors and omissions for attention in a later edition of
this work. H. H. Bibliography Acronyms, Initialisms and Abbreviations Dictionary.
13th edn. Gale Research Co. , Detroit, 1989.
A poetry compilation recounting a woman’s journey from self-loathing to selfacceptance, confusion to clarity, and bitterness to forgiveness Following in the
footsteps of such category killers as Milk and Honey and Whiskey Words & a Shovel I,
Fariha RoÌ?isiÌ?n’s poetry book is a collection of her thoughts as a young, queer,
Muslim femme navigating the difficulties of her intersectionality. Simultaneously, this
compilation unpacks the contentious relationship that exists between RoÌ?isiÌ?n and her
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mother, her platonic and romantic heartbreaks, and the cognitive dissonance felt as a
result of being so divided among her broad spectrum of identities.
Cardiology of the Horse is a multi-author, contemporary reference on equine
cardiology. The first section reviews the physiology, pathophysiology and pharmacology
of the equine cardiovascular system. The second section describes diagnostic methods
from basic to specialist examination skills and the third section addresses the
investigation and management of common clinical problems using a problem-orientated
approach. Suitable for students, general and specialist practitioners and teachers. An
up-to-date account of current clinical practice in equine cardiology covering: recent
developments in research and practice problem-orientated approaches helpful to both
general and specialist practitioners clinical management of specific groups from foals
and racehorses to geriatric patients cardiac problems related to exercise, anaesthesia
and intensive care A superb companion DVD of clinical cases with extensive footage
combining theory and clinical practice: echocardiograms heart sounds and murmurs
ECGs radiography pathology Extensive linking of text to DVD, integrating fundamental
principles and diagnostic data with information on clinical management of specific
problems.
Breakouts. Dryness. Redness. Oiliness. If you're like most women, you've been on a
never-ending quest for perfect skin—or even just good skin—since adolescence. It's a
frustrating pursuit to say the least, filled with one disappointing (and expensive) miracle
solution after another. Why is it so hard to get good skin? Adina Grigore, founder of the
organic skincare line S.W. Basics, would argue that getting clear, calm, happy skin is
about much more than products and peels. Or, rather, it's about much less. In Skin
Cleanse, she guides readers through a holistic program designed to heal skin from the
inside out. We tend to think of our skin as a separate entity from the rest our bodies
when in fact it is our largest organ. The state of our skin is a direct reflection of what our
bodies look like on the inside. So Adina's program begins as any healthy regime
should: with the basics for full-body health. That means eating plenty of fresh, whole
foods; drinking more water; getting blood pumping and oxygen flowing to your cells
through movement; and giving your skin a chance to repair and regenerate by resting.
From there, readers are challenged to a skin cleanse that requires going product-free
for twenty-four hours. Once detoxed, Adina then shows us how to overhaul our beauty
routine, how to carefully add some products back in, and even how to make our own
products at home, with advice and targeted solutions for specific skin conditions such
as acne, dry skin, oily skin, and more.The secret to beautiful, stress-free skin is simple:
it's an inside job.
The secrets behind the world's most beautiful skin! In Korea, healthy, glowing skin is
the ideal form of beauty. It's considered achievable by all, men and women, young and
old—and it begins with adopting a skin-first mentality. Now, this Korean beauty
philosophy has taken the world by storm! As the founder of Soko Glam, a leading
Korean beauty and lifestyle website, esthetician and beauty expert Charlotte Cho
guides you through the world-renowned Korean ten-step skin-care routine—and far
beyond—to help you achieve the clearest and most radiant skin of your life With
Charlotte's step-by-step tutorials, skin-care tips, and advice on what to look for in
products at all price levels, you'll learn how to pamper and care for your skin at home
with Korean-approved techniques and pull off the "no makeup" makeup look we've
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seen and admired on women in the streets of Seoul. And you'll get access to beauty
secrets from Charlotte's favorite beauty gurus from around the world, including
supermodels, YouTube sensations, top makeup artists, magazine editors, actresses,
and leading Korean skincare researchers. With the knowledge of an expert and voice of
a trusted friend, Charlotte's personal tour through Korean beauty culture will help you
find joy in the everyday beauty routines that will transform your skin.
Marketing as a practice is facing unprecedented challenges: a changing media
landscape, an increasingly complex customer journey, innovative technologies, startups which disrupt traditional channels and a new generation of tech-savvy clients. How
should students and practitioners adapt to this shifting landscape and address the skills
gap that many of today's marketers face? Advanced Marketing Management prepares
students for this new world of marketing. Since traditional marketing approaches fail to
provide convincing solutions to modern business realities, a new approach is urgently
needed if marketers are to regain trust within their organizations. Using contemporary
examples, business case studies and supporting pedagogy, Advanced Marketing
Management will provide a critical exploration into the more advanced aspects of
marketing management, including the gap that exists between formal marketing
literature and real-world practice, discussion of multidisciplinary tools, and the crucial
evolution of the '4Ps'. Summarizing a large body of literature and academic research on
new developments, this book is the go-to guide for students, lecturers and practitioners,
wanting to succeed as modern marketers. Online resources include lecture slides and
further questions for group discussion.

ITShades.com has been founded with singular aim of engaging and enabling the
best and brightest of businesses, professionals and students with opportunities,
learnings, best practices, collaboration and innovation from IT industry. This
document brings together a set of latest data points and publicly available
information relevant for Retail & Consumer Goods Industry. We are very excited
to share this content and believe that readers will benefit from this periodic
publication immensely.
Punjab was the arena of one of the first major armed conflicts of post-colonial
India. During its deadliest decade, as many as 250,000 people were killed. This
book makes an urgent intervention in the history of the conflict, which to date has
been characterized by a fixation on sensational violence—or ignored altogether.
Mallika Kaur unearths the stories of three people who found themselves at the
center of Punjab’s human rights movement: Baljit Kaur, who armed herself with
a video camera to record essential evidence of the conflict; Justice Ajit Singh
Bains, who became a beloved “people’s judge”; and Inderjit Singh Jaijee, who
returned to Punjab to document abuses even as other elites were fleeing.
Together, they are credited with saving countless lives. Braiding oral histories,
personal snapshots, and primary documents recovered from at-risk archives,
Kaur shows that when entire conflicts are marginalized, we miss essential
stories: stories of faith, feminist action, and the power of citizen-activists.
Generation Z doesn't play by the same rules or wait for permission. They don't
stand for social injustice or splash cash with reckless abandon. They innovate.
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They influence. They side-hustle. They disrupt. Their arrival is changing
everything we know about culture, work, and commerce and understanding who
they are and how they think and behave will be crucial to educators, business
leaders, and policy makers alike. Born between 1998 and 2016, this 78-millionstrong cohort of young Americans is a generation like no other. They have never
known a world without a search engine, cell phone, or social media and they
grew up amidst constant economic, social, and political changes that have
shaped their values. The combined effect of the two - technology and values - is
creating a new set of norms and behaviors that will not only challenge everything
we know about business but will also trickle up and spread to other generations.
Getting to know Gen Z is therefore a business imperative and Gen Z 360 is your
ultimate guide for what's to come. Based on in-depth research and years of
experience advising global brands and retailers, author Hana Ben-Shabat-an
award-winning management consultant and founder of research firm Gen Z
Planet- not only describes the unique characteristics of this upcoming generation,
but also digs deeper into the "why", explaining what's behind the change and
thus what it will take to navigate it. From how to recruit, train, and integrate this
hardworking and hungry generation into today's multigenerational workforce,
through to how to market to them - Gen Z 360 is packed with insights and nononsense guidance that can make all the difference during one of the most
transformative periods in business history.Believing that if you want to know a
generation, just ask "what's your biggest dream," Ben-Shabat in her ongoing
research collected thousands of dream statements from Gen Zers. With the help
of artists from all around the world, a selected number of these statements turned
into illustrations. These are shared throughout the book, providing a unique
perspective into the hearts and minds of this generation.
A comprehensive collection of lifestyle information, including tips on eating,
exercising, and fashion.
This book focuses on novel design and systems engineering approaches,
including theories and best practices, for promoting a better integration of people
and engineering systems. It covers a range of hot topics related to: development
of human-centered systems; interface design and human-computer interaction;
usability and user experience; emergent properties of human behavior;
innovative materials in manufacturing, biomechanics, and sports medicine, safety
engineering and systems complexity business analytics, design and technology
and many more. The book, which gathers selected papers presented at the 2nd
International Conference on Human Systems Engineering and Design: Future
Trends and Applications (IHSED 2019), held on September 16-18, 2019, at
Universität der Bundeswehr München, Munich, Germany, provides researchers,
practitioners and program managers with a snapshot of the state-of-the-art and
current challenges in the field of human systems engineering and design.
Girlboss. Wonder woman. Perfect mother. Feminist go-getter. If you thought misogynist
marketing ended with #MeToo, think again. 'It's high time we expose and remedy the
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pseudo-feminist marketing malarkey holding women back under the guise of
empowerment' Amanda Montell, author of Wordslut ________________ Brands profit
by telling women who they are and how to be. Now they've discovered feminism and
are hell bent on selling 'fempowerment' back to us. But behind the go-girl slogans and
the viral hash-tags has anything really changed? In Brandsplaining, Jane Cunningham
and Philippa Roberts expose the monumental gap that exists between the women that
appear in the media around us and the women we really are. Their research reveals
how our experiences, wants and needs - in all forms - are ignored and misrepresented
by an industry that fails to understand us. They propose a radical solution to resolve
this once and for all: an innovative framework for marketing that is fresh, exciting, and at last - sexism-free. ________________ 'If you think we've moved on from 'Good Girl'
to 'Go Girl', think again!' Professor Gina Rippon, author of The Gendered Brain 'An
outrageously important book. Erudite, funny, and deeply engaging -- with no
condescension or bullshit' Dr Aarathi Prasad, author of Like A Virgin 'This book has the
power to change the way we see the world' Sophie Devonshire, CEO, The Marketing
Society and author of Superfast
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