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The last decade saw the arrival of a new player in the creation/evolution
debate—the intelligent design creationism (IDC) movement, whose strategy is to
act as "the wedge" to overturn Darwinism and scientific naturalism. This
anthology of writings by prominent creationists and their critics focuses on what is
novel about the new movement. It serves as a companion to Robert Pennock's
Tower of Babel, in which he criticizes the wedge movement, as well as other new
varieties of creationism. The book contains articles previously published in
specialized, hard-to-find journals, as well as new contributions. Each section
contains introductory background information, articles by influential creationists
and their critics, and in some cases responses by the creationists. The
discussions cover IDC as a political movement, IDC's philosophical attack on
evolution, the theological debate over the apparent conflict between evolution
and the Bible, IDC's scientific claims, and philosopher Alvin Plantinga's critique of
naturalism and evolution. The book concludes with Pennock's "Why Creationism
Should Not Be Taught in the Public Schools."
Get your career off the ground with this updated guide to acing the technical pilot
interview! Written by an experienced airline pilot, Ace the Technical Pilot
Interview, Second Edition is filled with more than 1000 questions and answers,
many of them all-new. This practical study tool asks the right questions so you'll
know the right answers. It's a must-have, one-stop resource for all pilots,
regardless of aircraft type, performance, or global region. Ace the Technical Pilot
Interview, Second Edition helps you: Review the material most likely to be asked
on your interview Practice with 1000+ exam-style questions--complete with
answers Learn about the latest technologies, including CPDLC (Controller Pilot
Data Link Communications) and ADS (Automatic Dependent Surveillance) Focus
your study on what you need to know COVERAGE INCLUDES: Aerodynamics *
Engines * Jet and propeller aircraft differences * Navigation * Atmosphere and
speed * Aircraft instruments and systems * Performance and flight planning *
Meteorology and weather recognition * Flight operations and technique * Human
performance * Type-specific questions
‘Pure bias’. Succinct, to the point, this was Arthur Scargill’s characterisation of
the two main evening television programmes’ coverage of the 1984 coal strike.
Blunter still, the leader of the Nottinghamshire miners roared at the cameras,
‘It’s all being distorted. Take the bloody thing away’.Both Scargill and Chadburn
were of course fighting their corner in the gravest industrial confrontation ever
covered by television in Britain. This book is an analysis of the TV coverage of
strikes and disputes in the 1970 and 80s. Useful for Media and Theatre Studies,
Drama and students of politics.
An executive education for the year 2000 Value-driven solutions for today’s most
complex business challenges "A clear and concise blueprint for creating a highperforming organization that continually focuses on customer value. Bill Band
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presents a compelling argument that successful enterprises will build competitive
advantage by fostering innovation and creativity in their most important asset:
people." —Robert J. Laggini Vice President, Human Resources First Fidelity Bank
Corporation "Bill Band has clearly and succinctly identified the one issue that will
drive success in the coming decade: bring true value to the customer. As Band
points out, the only method to insure success is to be so close to the customer
that the customer is brought into the fabric of the business. The organizational
adjustments required to effect this change are not trivial, but the ability to change
will shape the future. Bill Band drives his message home." —Allen D. Meisel, M.D.
Vice President, Customer Advocacy U.S. Pharmaceuticals Group Pfizer, Inc. "Bill
Band has captured a convincing portrait of enterprise-wide effectiveness and
described the inescapable requirements for personal and corporate success.
Touchstones is an impressive fusion of leading-edge thought and down-to-earth
examples and advice." —Dr. Douglas Snetsinger Institute of Market Driven Quality
Faculty of Management University of Toronto "The key approaches to business
success in turbulent times are here…in one read…and with proof they work. It’s
hard, hard work to deploy and execute these approaches and to get results, but
there’s no excuse for not knowing what’s needed and what works if you read
this book." —J. C. Barry Goode Director, Market Driven Quality IBM Canada Ltd.
Created through a student-tested, faculty-approved review process with input
from more than 150 students and faculty, Collier/Evans' OM5 provides a
streamlined introduction to the core concepts, techniques, and applications of
contemporary operations management. This concise, engaging, and accessible
text is perfect for today's diverse learners. OM5 provides the latest examples
featuring companies students will recognize from the news as well as videos for
every chapter, case studies and end-of-chapter problems. Five additional
chapters online enable readers to delve further into the quantitative aspects of
operations management. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
The Clairol model and VH1 star offers herself as a role model for young women
who are interested in her profession, discussing such pertinent topics as style,
make-up, hair, wardrobe, portfolios, and exercise. Original.
The Change Handbook features chapters by the originators and foremost
practitioners of such high-leverage change methods as Future Search, Real Time
Strategic Change, Gemba Kaizen, and Open Space Technology. The authors
outline distinctive aspects of their approach; detail roles and responsibilities;
share a story illustrating usage; and answer frequently asked questions about
how to put it into practice. Examples of successful change efforts acquaint
readers with the diverse array of methods being employed today. A one-stop
comparative chart allows them to evaluate the methods to determine what will
work best fro them, and an in-depth reference section helps them locate the
resources they need to get started.
Just below the surface among the family of God lives another family tree--one traced in
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spirit, invisible and ageless, known as the Watchers. For two thousand years they've
seen beyond the veil separating this world from the next, passing on their gift through a
lineage mostly overlooked. Throughout history they've scouted the borders of the
supernatural frontier, but now their survival hangs by a thread. And their fate lies in the
hands of a young woman, her would-be killer, and a mystery they must solve. . . .
"Congratulations. You just reached my own little corner of cyberspace. Who am I? Abby
Sherman, that's who. Who are you? And why are you checking me out? Drop me a few
pixels, and let's find out!" With that innocent invitation, Abby Sherman unwittingly steps
in the crosshairs of history, and thus begins her harrowing tale--taking her from oceanfront Malibu to the streets of London, the jungles in West Africa, the Temple Mount,
Jerusalem, and to the very gates of heaven itself! A sneak preview of eternity becomes
her one-way ticket to danger--and discovery. . . . Two lives collide in a globe-circling
adventure involving both peril and discovery: Abby, a young woman whose visions of
heaven turn her into a Web-celebrity; and Dylan, a troubled young man sent by an
ancient foe to silence her. From California beachfronts to Nigerian rain forests to
Jerusalem and back again, The Watchers is high-octane blends of action, mystery, and
spiritual battle spanning centuries. A woman's awe-inspiring vision launches her on a
quest through distant lands and ancient history, face-to-face with eternity and into the
arms of a family line on the brink of annihilation . . . A man who is hired to exterminate
her discovers the folly of blind loyalty, then learns how to wage war in a realm he never
believed had existed . . . An extraordinary saga of the unseen war against evil, the
reality of the supernatural, and the transforming power of forgiveness.
Public Relations: contemporary issues and techniques offers a definitive guide to public
relations management. It provides comprehensive analysis and explanation of a full
range of modern PR techniques, spanning both inhouse and agency practice. The text
has involved fundamental restructuring and updating of existing material and the
incorporation of the new techniques and strategies, for instance: * The use of
multimedia techniques in PR * Overseas media and the globalization of media
communications * The latest case examples - notably New Labour's rebranding and
media management since 1997, government PR during the 2001 war against
Afghanistan, and the 2002 football World Cup The book presents the core strategies for
successful PR combining this with indepth advice on implementation and the everyday
techniques that every PR person needs to grasp. With a range of new user-friendly
textual features, the book's practical, how-to focus, wedded to firm theoretical analysis,
makes it the ideal text for those studying for professionally accredited examinations
such as the IPR, CAM and LCCI awards. It is also a useful aide-memoire for all
practising PR professionals.
The authors present a structured, easy-to-use way to improve managerial skills. They
explain the key elements that make for effective management, then provide exercises
and techniques to develop managerial skills.
"The authors have the uncommon knack of taking the complex and explaining it in a
clear, compelling way. I recommend it if you want to learn the principles of strategic
communications and get structured suggestions to create better campaigns." Dave
Chaffey, Co-founder and Content Director, Smart Insights This book has the strongest
focus of online and offline integration of any marketing communications textbook. A
blended approach to marketing is in its DNA. Compared to the competition that too
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often uses a bolts-on approach to integration, this book is essential for giving students
the precise skills employers will look for - to be able to implement genuinely integrated
marketing campaigns. This new, seventh edition combines professional and academic
expertise to ground big picture theory into real-world case studies, drawing from cuttingedge global companies like Snapchat and Spotify, that will teach students the why
behind the how. With increased focus on social media and the latest digital
technologies, this new edition will teach students: - How AI, the Internet of Things, Big
Data, AR/VR and marketing automation can be used successfully in campaigns - The
opportunity and risks of social media - How to navigate ethical and data management
challenges - How to use the current preferred digital marketing tools and technology
Covering the key themes of customer engagement, experience and journey, this book
will allow students to become truly confident working in an environment of ongoing
technological transformation.
THREE STONE AND OLIVER NOVELS IN ONE! The Lost 'He was her child. The only
one she'd ever have. It would kill her to learn that he was missing.' Alex arrives home
from holiday to find that her ten-year-old son Daniel has disappeared. It's the first case
together for Northumbria CID officers David Stone and Frankie Oliver. The Insider
When the body of a young woman is found by a Northumberland railway line, it's a
baptism of fire for the Murder Investigation Team's newest detective duo: DCI David
Stone and DS Frankie Oliver. The Scandal When a young man is found stabbed to
death in a side street in Newcastle city centre in the run up to Christmas, it looks like a
botched robbery to DCI David Stone. But when DS Frankie Oliver arrives at the crime
scene, she gets more than she bargained for.
When the author and his wife first met, life was a big blank canvas ready to be painted.
After a trip down the aisle, the purchase of the first home together and the adoption of a
dog to test the waters before wading into the pool of parenthood, life started to become
more about to-do lists and conformity. Their big dreams together began to start with the
phrase Someday we will With time no longer on their side, someday became today
when they decided to leave everything behind and move 3,963 miles to London,
England, to learn more about the world, themselves, their marriage, and what can
happen when you find the courage to take a chance and do something great. On the
surface, Wearing Wellies: A Year of Life & Love in London is the story of chasing
lifelong dreams of queuing for Wimbledon tickets, greeting friends with kisses on both
cheeks, close and personal encounters with the Queen, weekend trips to Paris, Italian
cooking schools, and walks through the Cotswolds while wearing wellie boots with a
dog named Sydney. But the story is really about life-changing relationships that the
author and his wife make along the way with new friends who did not dress like them,
sound like them, or think like them.
Sophie Scholten describes the development of carrier sanctions regimes in the
Netherlands and the United Kingdom, from the 1980s and assesses the effects of
carrier sanctions policies on relationships between the actors involved: immigration
authorities, private carriers and passengers.

This text offers comprehensive coverage of the design and use of qualitative
methods in leadership research. The book equips leadership researchers at all
levels with the knowledge to make informed choices of research strategies. The
second edition features 50% new research and includes new developments in
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qualitative research methods.
"Rogers, Preece and Sharp are a bestselling author team, acknowledged leaders
and educators in their field, with a strong global reputation.They bring depth of
scope to the subject, encompassing the latest technologies and devices including
facebook and YouTube. Interaction Design offers a cross-disciplinary, practical
and process-oriented approach to Human Computer Interaction, showing not just
what principals ought to apply to Interaction Design, but crucially how they can be
applied. Motivating examples are included to illustrate technical, social, and
ethical issues, making the book approachable and adaptable for both Computer
Science and non-Computer Science users. Interviews with key HCI luminaries
are included and provide an insight into current and future trends. The text comes
with a lively and highly interactive companion web site containing a rich set of
resources enabling students to collaborate on experiments and designs, take part
in competitions, find resources and communicate with others"-The new edition of this best-selling book tells you how to: * Give impressive
answers to over 200 interview questions * Deal with interview nerves and project
total confidence * Pass psychometric tests, competency-based questions, and
assessment centres * Avoid the traps that interviewers lay for unwary job seekers
* Turn every interview question to your advantage
This bibliographic work is a continuation of the highly acclaimed earlier volumes
compiled by Bernth Lindfors. Containing about 10,000 entries, some of which are
annotated to identify the authors discussed, it covers books, periodical articles,
papers in edited collections and selective coverage of other relevant sources.
Richard Branson's Virgin Atlantic was valued at over £1.2 billion when he sold a
49% stake to Singapore Airlines in 1999. This was an extraordinary achievement
for an airline that began life in 1984 with one plane. Virgin Atlantic became one of
the world's top airlines only after surviving an incredible dirty tricks campaign by
British Airways. Award Winning investigative jounalist Martyn Gregory exposed
BA's secret war, and he reveals the full story in Dirty Tricks.
Marketing Communications provides a comprehensive overview of every aspect
of marketing communications, from social media, advertising, PR and
sponsorship to direct selling and merchandizing. It presents modern marketing
communications theories and tools in an accessible way so readers can fully
understand the landscape and achieve better results. With a plethora of
examples and case studies, as well as online support material for lecturers and
students, this essential textbook will guide students and practitioners through
everything they need to know about the changing face of marketing. This fully
updated 6th edition of Marketing Communications features more of the
underpinning theory whilst building on its impressive reputation as a leading
practical textbook on the subject. Case studies and anecdotes from companies
such as Campbell's Soup, Spotify, Paypal, Kraft and Nike focus on recent digital
developments to bring the latest marketing tools to life. With a particular
emphasis on analytics, engagement and integration, it addresses the integrated
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offline and online with social media approach to reflect the current state of play
for marketing communications experts. This edition is also supported by a wealth
of online resources, including lecture slides for every chapter and self-tests for
students.
Writing with enormous authority and a compelling, lively voice, Ellen Reeves
brings together her lifetime of experience of hiring, counseling, and résumédoctoring into an essential guide for young job seekers.? Can I Wear My Nose
Ring to the Interview? takes readers step-by-step through a process that was
always tough, but is today especially challenging.Yes, if you're wedded to your
nose ring, wear it to the interview. No, you shouldn't be e-mailing out hundreds of
résumés. Begin the search with a professional mind-set—get organized, and set
yourself up with business cards, a respectable e-mail address, and a working cell
phone. The importance of networking and the rule of three—try to make three emails or phone calls a day, but never more than that. The "elevator
speech"—hone your pitch to the length of an elevator ride and be prepared to use
it at the most unexpected times. The art of writing cringe-free cover letters and
killer résumés—from timelines, hooks, and grammatical do's and don'ts to why
you should never use the phrase "References available upon request," never
include your GPA, and never, ever make a typo. How to dress for an interview,
including why to put on your business clothes when interviewing at home, over
the phone. Things to be honest about: citizenship and past salary range. And
things not to say: "I want this job because I need health insurance." Then once
you're in, how to negotiate salary, what to expect in a review, and basic first job
common sense: take initiative, be humble and helpful, never use your boss as a
confidant, and always say "I'll find out" instead of "I don’t know." Now you're on
your way.
Market information is critical for any organisation to meet their strategic goals, and this
textbook equips students with the necessary skills to undertake market research themselves or
manage and oversee research projects undertaken by others. Keeping digital data and internet
research at its heart, this textbook details the main stages of the research process with both
quantitative and qualitative methods and includes a plethora of international case studies and
examples. This accessible textbook is the ideal companion for students of marketing research
at diploma, undergraduate, postgraduate and MBA levels. This book is also written to support
The Market Research Society’s Diploma Module: Principles of Market and Social Research
and Information.
Mastering the cabin crew selection process is an art that you can learn. Your answers should
be relevant, diplomatic and painting you in the best possible light. This book will teach you how
to formulate the correct answer the complex behavioral interview questions such as: "Have you
worked with someone you didn't like? If so, how did you handle it?""Describe a time when you
had to deal with conflicting demands." "Describe a time you were faced with a customer of a
different background and you had to change the way you communicated and behaved towards
them.""Give me an example of a situation when you had to say no to the customer.""Do you
think a manager should be feared or liked?"You will be given the most popular interview
questions asked during a cabin crew interview , highlights to consider when formulating an
answer as well as a sample answer.
* Refreshingly easy to read and use, this is a marketing book like no other.
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In Obstructive Marketing, Maitland Hyslop deals with a very negative kind of activity which
embraces activities, legal or otherwise, designed to prevent or restrict the distribution of a
product or service, temporarily or permanently, against the wishes of the product manufacturer,
service provider or customer. When the author defined this phenomenon as Obstructive
Marketing and started to research it more than a decade ago, it was seen as a valid concept
that was perhaps ahead of its time. The World has moved on and in the era of globalization a
study of this negative aspect of marketing is now required. Obstructive Marketing is now seen
as the business equivalent of asymmetric warfare, which is increasingly understood because
the rise of the South and East at the expense of the North and West has brought some
Obstructive Marketing stratagems into sharp focus. Using the author’s own research, this book
explains what Obstructive Marketing is and why it is not called Anti-Marketing. The author
explains who practises Obstructive Marketing, where, when and how; and why businesses are
particularly vulnerable when entering new markets and engaging in change and innovation.
Intriguing concepts such as cultural risk are illuminated along with formal links between
Obstructive Marketing, asymmetric warfare and terrorism. This all leads to identification of the
need for a strong Government/Business partnership to counter the effects of this darkest kind
of marketing.
&Quot;Appreciative Inquiry Handbook explains in-depth what AI is and how it works, and
includes stories of AI interventions and classic articles, sample project plans, interview
guidelines, participant worksheets, a list of resources, a glossary of terms, and more.
As you progress in your career, you will face new challenges. From managing yourself, to
managing processes, projects, and people, what works for one situation may not work for
another and you'll need to be able to develop and apply what you know in a different way. The
Successful Career Toolkit is a helpful survival guide to keep on hand no matter where your
career takes you. With focused, skill-based topics in three broad areas - managing yourself,
managing tools and processes, and managing others - this book uses tried-and-trusted
coaching techniques to help you face any imaginable workplace challenge, from asking for a
raise or managing a difficult conversation, to improving your presentation skills or giving
constructive feedback to an employee. Written by experienced senior business leader, coach,
and mentor Patrick Barr, this book does what it says on the tin - providing concise and
empowering guidance on a range of essential business skills. With practical, interactive
exercises throughout, The Successful Career Toolkit is a vital resource you will return to again
and again as you progress in your chosen career.
* A comprehensive study guide providing pilots the answers they need to excel on their
technical interview * Features nearly 1000 potential questions (and answers) that may be
asked during the technical interview for pilot positions * Wide scope--ranges from light aircraft
through heavy jet operations * Culled from interviewing practices of leading airlines worldwide *
Includes interviewing tips and techniques
Today -twenty years after the son of a shipping tycoon took on British Airways with two rented
planes -Stelios's airline is a multi-billion pound company and a household name. This is the
inside story of the spectacular rise of easyJet. Did the airline really buy its uniforms from a
Benetton store? What was secretly stashed in the toilets at easyLand? Why was Aberdeen
airport littered with half-bottles of cheap whisky? The answers to these questions and more are
contained in this blow-by-blow account of how an orange start-up began its journey to
becoming one of the world's most successful airlines.
“One of the best thrillers you'll read this year.”—Lee Child, #1 New York Times bestselling
author No one knows what CIA desk jockey Zac Miller is capable of—including himself—until a
routine surveillance job becomes a do-or-die mission in the Middle East. When a commercial
flight violates restricted airspace to make an emergency landing at a closed airport in Iran, the
passengers are just happy to be alive and ready to transfer to a functional plane. All of them
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except one... The American technology consultant in business class is not who he says he is.
Zac Miller is a CIA analyst. And after an agent's cover gets blown, Zac—though never trained to
be a field operative—volunteers to take his place, to keep a surveillance mission from being
scrubbed. Zac thinks it will be easy to photograph the earthquake-ravaged airport that is
located near a hidden top secret nuclear facility. But when everything that can go wrong does,
he finds himself on the run from the Islamic Revolutionary Guards and abandoned by his own
teammates, who think he has gone rogue. Embarking on a harrowing journey through the
mountains of Iran to the Persian Gulf and across Europe, Zac can only rely on himself. But
even if he makes it out alive, the life he once had may be lost to him forever...
Written specifically for business students, this best-selling, jargon-free textbook highlights each
stage of the research process, guiding the reader through actionable steps and explicitly
setting out how best to meet a supervisor's expectations. Easy to navigate and full of practical
advice, it shows you how to choose a topic and write a proposal, with easy to follow tips and
detailed screenshots and diagrams. Key student features include: 'You're the Supervisor'
sections - helps students to meet learning objectives 'Common questions and answers' - realworld advice on how to tackle common challenges Examples from different types of
international businesses Detailed guidance on software packages such as SPSS Student case
studies Annotated further reading Accompanied by a fully integrated companion website
designed to support learning. Free to access, it includes author podcasts, guides to online
tools, links to downloadable journal articles, examples of completed projects, PowerPoint
slides and students' multiple choice questions to test progress. Available on publication:
www.uk.sagepub.com/jonathanwilson2e. A must-have title for all business and management
students; this is the ideal companion for achieving success in your research project.
Lecturers/instructors - request a free digital inspection copy here
A Cure Too Far takes the reader back to the bleak time in Africa when doctors stood by
helplessly and watched in horror as their distraught patients were hijacked by a ragtag army of
cocky healers. It describes an obstacle-strewn struggle to stop peddlers of fake AIDS drugs
and other detractors while trying to find a scientifically proven solution to alleviate the carnage.
This story is informed by incredible personal accounts of individuals who played different roles
in the war for survival, and of those who found the agony too much to bear, as the relentless
scourge ripped apart thousands of years of cultural practices. Even when hope appeared in
January 2003, through the President's Emergancy Programme for AIDS Relief (PEPFAR), a
devastating financial crunch hit, threatening to undo all that had been achieved!
Presents a collection of essays that explore such topics as religion, mysticism, moden
educational methods, pseudoscience, Africa, and late colleagues Douglas Adams and Stephen
Jay Gould.
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